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ABSTRACT 

Industrial Marketing Management (IMM) is a leading journal in business-to-business marketing. This paper presents a 

bibliometric analysis of IMM from its inception in 1971 to 2017, focusing on publication trends, influential countries, 

authors, institutions, and citations in major marketing and business journals. Using Web of Science Core Collection and 

Scopus, it examines publications, citations, h-index, and develops graphical analyses with VOS viewer. Future research 

directions include trust, innovation, performance, relationship marketing, and the impact of new technologies and online 

marketing on industrial marketing. 

Keywords: Industrial Marketing Management, Web of Science Core Collection, Co-citation analysis, Bibliographic 

coupling,  

1. Introduction 

Industrial Marketing Management (IMM) stands as a pioneering journal exclusively dedicated to business-to-

business marketing. Since its inception in September 1971 under the editorship of R. Derek Medford, IMM has evolved 

significantly. In 1994, Peter LaPlaca transitioned from the Journal of Business & Industrial Marketing to IMM's editor-

in-chief, a tenure instrumental in bolstering its international standing and prestige (Beverland). It was later complemented 

by Adam Lindgreen from Copenhagen Business School, with Anthony Di Benedetto from Temple University, USA 

joining as the other co-editor in 2017, taking the position of LaPlaca. 

Today, IMM is a rapidly developing scientific journal that publishes more than 100 articles annually. It is 

known as one of the top academic journals in the field of marketing and specifically in business-to-business marketing. 

As reported by the Journal Citation Reports of Clarivate Analytics the IMM has an index of 3 for the two years’ moving 

impact factor. 678 and a 5year impact factor of 4.488. These statistics signify its importance: the journal is positioned as 

30th among the 140 Business journals and 37th among the 210 Management journals. The influence of the journal has 

also been growing in the recent years where the 2-year impact factor rose from 1. In 2015, it was 930 to 4 becomes more 

apparent with Synoptic structuralism. 779 in 2018 which reposes significant faith during Stewardship of Lindgreen & Di 

Benedetto. 

The visibility of IMM can further be supported by the citation index in Scopus where it is already higher than 

some major journals in the major field such as the Advances in Business Marketing & Purchasing, Journal of Business 
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and Industrial Marketing, Journal of Business-to-Business Marketing and Journal of Customer Behavior.As IMM 

approaches its 50th anniversary, there is merit in conducting a retrospective evaluation to identify leading contributors in 

terms of authors, institutions, countries, and publications (Schwert). This study aims to provide a comprehensive 

bibliometric overview of IMM from its inception, analysing its interconnections with other journals through citations and 

identifying prevalent research themes. 

Methodologically, this paper employs co-citation analysis, co-occurrence of author keywords, and bibliographic coupling 

using VOS viewer software. These methods facilitate graphical mappings of bibliometric data, revealing patterns of 

scholarly influence and thematic clusters within IMM's published corpus. This research contributes incrementally by 

offering detailed bibliometric insights, complementing prior studies published in IMM and other business marketing 

journals. 

The subsequent sections of this article are structured as follows: a review of notable bibliometric studies in 

marketing, a synopsis of relevant papers in IMM and related journals, a description of employed methods, a presentation 

of bibliometric findings from the Web of Science Core Collection, graphical visualisation of results focusing on journals 

and keywords, and finally, a summary of key findings and limitations. 

2. Background 

2.1. General considerations on bibliometric studies in marketing-related topics 

Bibliometrics, a branch of information and library science, employs quantitative and statistical methods to 

analyze bibliographic materials (Broadus, 1987; Pritchard, 1969). It serves as a valuable tool for gaining insights into 

research fields by utilizing indicators such as publication counts and citation metrics. In marketing literature, numerous 

bibliometric studies contribute to understanding trends and dynamics within the discipline. For instance, Tellis, Chandy, 

and Ackerman (1999) explored diversity among marketing journals, while Theoharakis and Hirst (2002) investigated 

perceptions of leading marketing journals. Moussa and Touzani (2010) ranked marketing journals using Google Scholar, 

and Svensson and Wood (2007, 2008) developed methods to distinguish between top-tier journals. Theubl, Reutterer, and 

Hornik (2014) focused on achieving consensus in journal rankings, and Di Benedetto, Sarin, Belkhouja, and Haon (2018) 

studied IMM's influence on other marketing journals. Other studies have examined prominent scholars and institutions in 

marketing (Bakir, Vitell, & Rose, 2000; Chan, Lai, & Liano, 2012; Saad, 2010) and specific marketing topics like 

consumer research (Baumgartner, 2010; Jia, Zhou, & Allaway, 2018; Zuschke, 2019), brand personality (Radler, 2018), 

international marketing (Samiee & Chabowski, 2012), sustainability (Chabowski, Mena, & Gonzalez-Padron, 2011), and 

business-to-business marketing among others. 

Some journal have also conducted their bibliometric analysis as part of their retrospective exercise to assess 

their own development which include The Journal of Consumer Research (Hoffman & Holbrook, 1993), The Journal of 

Advertising (Zinkhan & Leigh, 1999) and The International Marketing Review (Malhotra, Wu, & Whitelock, 2005, 

2013). Additionally, significant anniversaries have prompted reflections on journals' contributions, including the Journal 

of Marketing's 75th anniversary (Bolton, 2011) and the Journal of Management's 30th anniversary. Such analyses 

highlight the role of bibliometrics in assessing scholarly impact and trends within specific domains. 

2.2. Main bibliometric-related works 

Within industrial marketing, several seminal studies have employed bibliometric approaches, as summarized in 

Figure 1. Notably, LaPlaca and Katrichis (2009) evaluated a broad spectrum of marketing journals, including those 

specific to industrial or B2B marketing, tracing the evolution of industrial marketing research since the inception of IMM 

in 1972. Lichtenthal, Tzempelikos, and Tellefsen (2018) examined the proliferation of journals within subfields related to 

industrial marketing, noting societal influences on publication trends between 1971 and 2016. 
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Figure 1 

Bibliometric-related papers on industrial marketing published in IMM and other journals 

Focused specifically on IMM, earlier works have varied in scope. LaPlaca (1997) analyzed IMM's initial years, 

emphasizing its contributions to applied marketing within industries. Lindgreen and Di Benedetto (2018) delved into 

IMM's top citation classics, categorizing them by thematic areas and fields related to supply chain management, strategic 

management, and innovation. Di Benedetto et al. (2018) conducted a citation analysis spanning 1999 to 2013, assessing 

IMM's impact across major business disciplines and journals, highlighting self- and cross-citation rates. Moreover, Di 

Benedetto and Lindgreen (2018) explored the evolution of business-to-business marketing during Peter J. LaPlaca's 

editorship (1994–2016), providing insights into IMM's thematic and methodological contributions.  

This paper builds upon these foundational works to offer a comprehensive view of industrial/business marketing 

and IMM. It spans IMM's entire publication history up to 2017, presenting annual publication trends, influential 

countries, notable authors and institutions, and citations in major marketing journals focusing on industrial/business-to-

business marketing. Employing bibliometric and fractional accounting cluster analyses, this research identifies emerging 

trends and proposes future research directions. Bibliometrics provides a robust framework for understanding the 

evolution and impact of journals like IMM within the dynamic field of industrial and business-to-business marketing. 

This study contributes by consolidating and expanding upon existing knowledge, offering a detailed analysis of IMM's 

scholarly contributions and its role in shaping contemporary marketing research. 

3. Methodology 

Bibliometrics, within information and library sciences, employs quantitative methods to analyze bibliographic 

data (Broadus, 1987; Pritchard, 1969). Selecting appropriate bibliometric indicators is crucial as they represent different 

facets of scholarly impact and productivity (Bar-llan, 2008; Ding, Rousseau, & Wolfram, 2014). This study employs 

multiple indicators to provide a comprehensive view, acknowledging the varying importance stakeholders may assign to 

productivity versus influence metrics (Blanco-Mesa, Merigó, & Gil-Lafuente, 2017; Merigó et al., 2015). 

These are areas such as the number of publications for the purpose of determining productivity, and citation for 

the purpose of measuring the impact. Also, the study looks at the rate of citation per article, which allows comparison 

across various publication outputs. Other impact measures include the h-index developed by Hirsch (2005) that combines 

productivity and impact, which is the number of papers that have at least h citations. This type of index gives an all-round 
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view of the contribution of an author (Alonso et al., 2009 and Martinez et al., 2014). Other specific measures include the 

rate of citation per year, which considers temporal influence trends, and general ranking systems for revealing 

universities at the forefront of IMM research. To offset the problem of country size, the authors standardise the number 

of publications and citations per capita, thereby reducing the influence of population on research activity. 

The study data were retrieved from the Web of Science Core Collection database, which provides vast coverage 

of the scholarly output. The keywords used were “Industrial Marketing Management” under the “Publication Name” 

section to retrieve all articles that had been published in the journal from its inception in 1971. The search using articles, 

reviews, letters, and notes resulted in 2834 documents that were published between 1971 and 2017. The documents 

published from 1979 to 1981 could not be indexed; hence, it was necessary to use the Cited Reference Search in the Web 

of Science Core Collection and the journal’s homepage. This helped to capture all the published works regardless of 

limitations in the initial indexing (Vespestad & Clancy, 2021). 

The conversion of bibliographic data into graphical form was conducted using VOS viewer developed by Van 

Eckand Waltman (2010) based on Small (1973) co-citation analysis, Kessler (1963) bibliographic coupling, and Wang et 

al. (2018) co-occurrence of author’s keywords. Co-citation analysis is useful in identifying documents that are cited 

together and the analysis shows similarities in terms of the documents’ content. It attempts to link documents to common 

cited references and that is what is meant by conceptual similarity. The author keywords can be used to compare which 

can help in determining the flow or pattern of the interest of the journal in the publications (McGill et al. 2022). This 

study employs a range of bibliometric indicators to provide a comprehensive view of the research productivity and 

topical evolution of Industrial Marketing Management.  

4. Results 

This section presents findings from the Web of Science Core Collection database regarding Industrial Marketing 

Management (IMM). First, it analyzes the journal's publication trends and citation patterns (Fig. 2). Since its inception in 

1971, IMM initially published about 40 documents annually, stabilizing until a significant growth phase post-2002, now 

averaging close to 130 articles annually since 2010. 

 

Figure 2 Annual number of papers published in IMM and h-index 
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4.1. Publication and citation structure of IMM 

Citation analysis across different thresholds (1, 5, 10, 25, 50, and 100 citations) reveals varying impacts over 

time. Documents from the 1970s and 1980s show lower citation rates compared to those from the 1990s onwards, 

attributable to evolving research trends and technological advancements. Currently, about 3% of IMM articles have 

received over 100 citations, 25% over 25 citations, and nearly all have been cited at least once in the Web of Science 

Core Collection (Farquhar et al. 2020). Figure 3 lists the 50 most cited documents in IMM, led by an article on supply 

chain management with 833 citations, followed by a paper on learning organisations and firm innovation capability with 

756 citations. 

 

Figure 3 The 50 most frequently cited documents in IMM. 
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Figure 4 highlights the 40 most cited external documents in IMM, including articles, books, and conference 

papers. The top cited document is an article from the Journal of Marketing, emphasising its influence within related 

literature.  

 

Figure 4 Top 40 most frequently cited documents in IMM publications 

 

Figure 5 Citing articles of IMM: universities, countries and journals 
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Figure 5 examines the top citing entities of IMM, categorised by universities, countries, and journals. Aalto 

University (Finland) and the University of Manchester (UK) are among the leading academic institutions citing IMM, 

with contributions also from institutions in the USA, UK, and China. The most frequent journal citations come from 

within the field of marketing and operations management, with notable self-citation practices typical of influential 

journals (Ge et al. 2022). 

4.2 Leading Authors, Institutions, and Countries 

This section analyses key contributors to Industrial Marketing Management (IMM) in terms of authors, 

universities, and countries. Figure 6 ranks authors based on various bibliometric indicators, primarily focusing on 

publication volume. Peter Naude from the University of Manchester leads in article count, followed by Stephan C. 

Henneberg from Queen Mary University of London.  

 

Figure 6 Top 50 leading authors in IMM 
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The m-value, which considers an author's h-index relative to their career length, highlights D. Corsaro from the 

University of Lugano as having the strongest projection, along with notable figures from British and Finnish universities. 

 

Figure 7 The most productive and influential institutions in IMM 

Figure 7 lists the top 50 institutions by publication volume in IMM. The University of Manchester tops the list, 

followed by Aalto University and Lancaster University. UK and US institutions dominate, with significant contributions 

also from Scandinavian universities like Aalto University. Growth in publication numbers is notable for Aalto University 

and Lancaster University in recent years (Annarelli et al. 2021). 
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Figure 8 The most productive and influential countries in IMM 

Figure 8 presents the 40 countries with the highest publication numbers in IMM. The USA leads, followed by 

the UK, with Scandinavian countries performing well per capita. Noteworthy Asian countries include China, Taiwan, and 

South Korea, while developing countries like Turkey, Brazil, and India show emerging research outputs (Kleminski et al. 

2022). Overall, the USA and UK have historically dominated IMM, with growing influence from Scandinavian countries 

and China. Developing countries are increasing their research output in marketing, albeit from a lower base compared to 

Western counterparts. 

5. Mapping IMM citations 

5.1 Connections between journals cited in IMM 

This section employs VOS viewer software to analyse bibliographic data through co-citation, bibliographic coupling, and 

co-occurrence of author keywords. Fig. 9 presents co-citation analysis of journals in IMM, focusing on those with a 

minimum of 50 citations and highlighting the top 100 co-citation links. IMM and the Journal of Marketing dominate self-

citations, alongside other influential journals like the Journal of Marketing Research and Strategic Management Journal. 

Adjacent fields such as Academy of Management Review and Journal of Operations Management also feature 

prominently. 



  
   
  
 

3098 

European Economic Letters 

ISSN 2323-5233 

Vol 14, Issue 2 (2024) 

http://eelet.org.uk 

 

Figure 9 Co-citation of journals in IMM for its lifespan 

Temporal analysis spanning three decades (1988–1997, 1998–2007, and 2008–2017) in Figs. 10–12 reveals 

evolving citation patterns.  

 

Figure 10 Co-citation of journals in IMM: 1988–1997 
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Initially, IMM cited the Journal of Marketing extensively, with later years showing increased influence from 

Strategic Management Journal and others within management and operations domains. Recent years highlight IMM's 

consolidation with significant self-citations, underscoring its influence in marketing literature. 

 

Figure 11 Co-citation of journals in IMM: 1998–2007 

 

Figure 12 Co-citation of journals in IMM: 2008–2017 
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Figure 13 lists the top 40 cited journals across the periods mentioned, detailing their impact on IMM citations.  

 

Figure 13 Co-citation of journals in IMM: global and temporal analysis 

Figure 14 focuses on journals' annual citations of IMM, emphasizing those from ABS1-ranked disciplines. 

Notably, journals like the International Journal of Operations and Production Management cite IMM frequently, while 

major marketing journals show limited citation reciprocity. 

 

Figure 14 Citations to IMM in other journals (including IMM) 
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5.2 Connections Between Institutions and Countries of Citations in IMM 

Next, we visualize institutional connections through bibliographic coupling among universities publishing in IMM. Fig. 

15 shows links based on a minimum publication threshold of five documents, highlighting significant connections. It 

reflects regional clustering, with prominent clusters from the USA on the left and UK with European ties on the right. 

 

Figure 15 Bibliographic coupling of institutions publishing in IMM for its lifespan 

Fig. 16 extends this analysis to countries, illustrating bibliographic coupling links with a threshold of five 

documents. The USA leads in publications, while the UK and other European nations show strong connectivity, adjusted 

relative to population sizes. Additionally, Asian countries feature on the left side of the figure. 

 

Figure 16 Bibliographic coupling of countries publishing in IMM 
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5.3. Keywords – topics 

Analyze the most popular keywords in IMM to identify leading themes. Fig. 17 shows co-occurrence of author 

keywords with a threshold of five appearances and the top 100 links. "Trust" is the most frequent keyword, followed by 

"Innovation", "Performance", and "Relationship Marketing".  

 

Figure 17 Co-occurrence of author keywords in IMM for its lifespan 

IMM covers diverse topics like business-to-business and industrial marketing, with "Business-to-Business" 

appearing as "B2B". From 1998–2007, "Relationship Marketing", "Market Orientation", and "Trust" were prominent. 

Over time, "Innovation" and "Interaction" gained traction.  
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Fig. 18 lists the top 40 keywords globally and for periods: 1998–2007, and 2008–2017. Trust leads throughout 

IMM's history, notably in supply chain relationships. Innovation is second, influencing firm performance. Relationship 

Marketing is foundational, linking to Business Relationships and Networks. Interaction and China emerged recently. 

Keywords reflect evolving research interests. Note, that variations in keyword usage reflect author preferences, impacting 

keyword frequency and relevance. 

 

Figure 18 Most common keyword occurrences in IMM 

6. Conclusions 

This study offers a bibliometric overview of IMM publications from 1971 to 2017. IMM has become a leading 

journal in business-to-business and industrial marketing, with contributions from global authors. Europe, particularly the 

UK, dominates publication output, with institutions like the University of Manchester and Lancaster University leading. 

Finland and Scandinavian countries also show strong performance per capita. While the USA leads in total publications, 

its impact relative to size varies. 

IMM's citations reveal a strong connection to marketing journals like the Journal of Marketing and the Journal 

of Marketing Research. Keyword analysis highlights focus areas such as business-to-business and relationship marketing. 

Future research in IMM will likely explore the impact of new technologies on industrial marketing, enhancing customer 

experience, and corporate image management. These areas reflect evolving market dynamics and societal expectations, 

shaping future scholarly pursuits in industrial marketing. IMM continues to shape diverse research fields, cementing its 

influence across business disciplines. 
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7. Research limitations 

This study provides an overview of current trends in IMM up to December 31, 2017. However, these findings 

are time-sensitive and subject to change. For instance, subsequent impact factors after 2017 could significantly alter 

bibliometric analyses. Methodologically, we employed Web of Science Core Collection guidelines, which, while robust, 

may be influenced by document co-authorship. We mitigated this by using fractional counting in graphical analyses with 

VOS viewer. Nonetheless, bibliometrics may inherently emphasize certain sub-areas over others. Despite these 

limitations, this study offers valuable insights into IMM's leading trends for interested readers. 
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