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Abstract— This study looks at how Financial Technology (FinTech) has affected conventional banking institutions,
emphasising how digital advancements have changed the financial industry. FinTech is the umbrella term for a number of
technologies, such as blockchain, mobile banking, and artificial intelligence, that have transformed consumer experiences
by offering services that are easily available and personalised. The research examines how these developments put
conventional banks under pressure to improve operational efficiency and embrace new technology in order to stay
competitive. It also discusses the regulatory ramifications of fintech, as well as how existing institutions must integrate
cutting-edge technologies while navigating challenging compliance environments. The results highlight how conventional
financial institutions must use FinTech technologies to satisfy client expectations and stay relevant in the ever-evolving
digital economy. In the end, this study advances our knowledge of the interface between FinTech and conventional banking
and provides stakeholders with guidance for navigating this quickly evolving landscape.
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I. INTRODUCTION

The introduction of Financial Technology (FinTech) has drastically changed how conventional banking systems operate
and how financial services are provided. Peer-to-peer lending, blockchain technology, mobile banking, and robo-advisors
are just a few of the technologies that fall under the umbrella of fintech and together pose a threat to the traditional banking
paradigm. The growing trend of people using digital solutions for their financial requirements puts conventional banks
under greater pressure to change or risk becoming outdated. The present study delves into the complex relationship between
FinTech and conventional banking systems, emphasising three main aspects: client experience, operational effectiveness,
and regulatory issues. First off, FinTech has completely transformed the way customers interact with businesses by
providing individualised, easily available, and convenient services that meet the changing needs of tech-savvy customers.
Customers can now handle their accounts more easily thanks to the proliferation of mobile apps and digital wallets, which
often results in increased customer satisfaction and engagement.
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Fig. 1. Traditional Banking System vs. FinTech Integration

Second, as FinTech businesses use cutting-edge technology like artificial intelligence and big data analytics to simplify
procedures and save costs, the operational effectiveness of conventional banks has been put to the test. In addition to
improving service delivery, these advances seriously jeopardise the competitiveness of established institutions that could
be slower to embrace new technology.
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Fig. 2. Impact of FinTech on Customer Experience

Lastly, conventional banks face both possibilities and problems in the regulatory environment around fintech. Established
banks are attempting to integrate new technology into their products while navigating a challenging regulatory environment
that is exacerbated by the speed at which innovation is occurring.

1.1. FinTech and Traditional Banking's Evolution

The advent of internet banking in the latter part of the 20th century marked the beginning of the development of fintech.
Technology breakthroughs gave this shift further impetus, resulting in the creation of a number of financial services that
function apart from conventional banking establishments. As digital platforms spread, they offered customers more
convenience, reduced prices, and quicker transaction times. In order to fulfil client needs, conventional banks have been
forced to reevaluate their service delivery approaches and implement digital alternatives. The adoption of new methods in
banking has increased due to competition from FinTech businesses, creating an atmosphere that is conducive to ongoing
development. At this point, traditional banks are faced with a dilemma: in order to stay competitive in a market that is
changing quickly, they must strike a balance between integrating FinTech innovations with their current business models.
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1.2. FinTech for Better Customer Experience

FinTech has completely changed the banking client experience by putting ease of use, accessibility, and customisation first.
The proliferation of mobile banking apps has made it possible for customers to handle their money from anywhere at any
time, making the process more interesting and user-friendly. Users are given the ability to take charge of their financial
well-being with features like fast transfers, chatbots for customer service, and personalised financial guidance. FinTech
organisations also use data analytics to comprehend the tastes and behaviours of their customers, which helps them provide
customised goods and services. Customers are more satisfied and loyal as a result of this trend towards customer-centricity
since they are drawn to platforms that provide easy-to-use and intuitive experiences. Traditional banks are forced to
embrace comparable technology and techniques as they realise how important the client experience is, in an effort to match
and surpass the standards established by their FinTech competitors.

1.3. Streamlining Operations and Cutting Expenses

Traditional banking systems now operate much more efficiently thanks to the emergence of FinTech technologies. Through
the use of cutting-edge technologies like automation, artificial intelligence, and data analytics, financial institutions may
optimise multiple procedures, save overhead expenses, and improve efficiency. Banks may concentrate their resources on
more important endeavours by using automation to expedite service delivery and reduce human error in tasks like
compliance inspections and loan processing. Furthermore, data analytics gives financial organisations the ability to
understand market trends and client behaviour, which facilitates better decision-making. Because of this, conventional
banks are able to run more profitably, which eventually translates into cost savings that may be transferred to customers.
Traditional banks must, however, overcome the difficulties of incorporating new technology into their current systems
while promoting an innovative culture if they are to fully realise these advantages.

1.4. Regulatory Difficulties and Possibilities

Traditional banking institutions have possibilities as well as regulatory concerns as a result of FinTech's explosive
expansion. The regulatory environment is complicated and presents challenges for banks to manage, since regulations often
lag behind technology improvements. Conventional banks are under pressure to embrace cutting-edge technology and
abide by rules at the same time. Their capacity to react quickly to developments in the market may be hampered by this
combined problem. But the emergence of fintech also forces regulators to reevaluate current policies and create fresh
directives that promote creativity while safeguarding consumers. Working together, regulators, FinTech companies, and
conventional banks can create a more balanced strategy that promotes innovation while maintaining security and
compliance. In addition to using these legislative changes as chances to improve customer trust and service offerings, banks
may also use them to boost their position in the market.

1.5. Traditional Banking's Future in a FinTech World

The financial environment is constantly changing due to FinTech, and conventional banking's survival depends on its
capacity to innovate and adapt. For banks to stay relevant and improve their services, they need to adopt a digital-first
approach that includes FinTech technologies. This entails making technological investments, developing alliances with
FinTech companies, and reconsidering organisational structures in order to encourage agility. In order to stand out in a
crowded market, conventional banks may also need to concentrate on speciality services or niche markets. conventional
banks may present themselves as hybrid institutions that combine the best of both worlds—innovative FinTech solutions
with the dependability of conventional banking—by using their existing trust and client connections. The future survival
of conventional banks will depend on their capacity to effectively manage this shift as they attempt to prosper in a FinTech-
driven environment while still meeting the changing expectations of their clientele.

FinTech, or financial technology, has a wide range of effects on traditional banking institutions. These effects include the
development of digital innovations that question conventional wisdom, improve consumer experiences, and boost
operational effectiveness. FinTech has revolutionised consumer experiences by using data analytics and mobile apps to
provide easy-to-use, customised financial services. In order to stay competitive, traditional banks must use these
technologies, since FinTech solutions facilitate process optimisation, lower expenses, and foster flexibility. However, since
banks must strike a balance between compliance and the incorporation of new ideas, navigating the regulatory framework
presents both possibilities and problems. In order to survive in a FinTech-driven, fiercely competitive world, financial
institutions must be flexible. This will be achieved by embracing digital-first policies, forming alliances with FinTech
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companies, and capitalising on their existing reputation. In the end, effective adaptation will allow conventional banks to
stay relevant in the digital era while continuing to satisfy changing client expectations.

Il. LITERATURE REVIEW

Arner and associates (2018)

The development of FinTech and its effects on conventional banking institutions were examined by Arner et al. They
examined how FinTech developments have changed the financial scene, highlighting the move towards digital services
and customer-focused strategies. The survey emphasised how conventional banks are under pressure from the competition
to embrace new technology and improve their service offerings. In the end, the authors suggested a cooperative approach
between FinTech and established institutions to foster innovation and meet changing consumer needs. They did this by
looking at case studies of successful FinTech firms and offering insights into the strategies traditional banks could use to
adapt to the changing environment[1]

Gomber et al. (2018)

Gomber et al. looked at the operational efficiencies that FinTech solutions brought to conventional banking institutions.
They emphasised the ways in which automation, Al, and big data analytics have helped banks save expenses, optimise
workflows, and enhance customer service. The authors highlighted that while fintech has substantial potential to improve
operational efficiency, it also brings with it integration and change management issues within the confines of current
banking systems. Their results supported banks' adoption of innovation to maintain a competitive advantage in a financial
sector that is continually changing and emphasised the need of taking a strategic approach to integrating FinTech
solutions[2]

Puschmann (2018)

Puschmann's study concentrated on the regulatory issues that the emergence of FinTech in conventional banking brought
with it. The research looked at how regulations often fall behind technology developments, making it difficult for banks to
operate in a complicated environment. Puschmann underlined that in order to develop a balanced regulatory framework
that promotes innovation while guaranteeing consumer safety, regulators, FinTech businesses, and conventional banks
must work together. The study highlighted many instances in which regulatory sandboxes were implemented,
demonstrating their efficacy in promoting innovation and expansion within the FinTech industry. In the end, the study
recommended proactive regulation to deal with the constantly changing financial technology environment[3]

Teo and Lee (2019)

In their 2019 research, Lee and Teo carried out a thorough examination of how FinTech advances have impacted consumer
experiences. They determined that important elements including accessibility, personalisation, and ease boost consumer
happiness. The authors demonstrated how FinTech solutions meet the changing needs of tech-savvy consumers by looking
at consumer preferences and behaviours. According to the report, conventional banks could also use comparable tactics to
improve client experiences. Personalised financial services and user-friendly interfaces may increase customer loyalty. In
the end, the research emphasised how conventional banks must adapt to shifting customer expectations by being more
innovative[4]

Chen and associates (2020)

The effect of FinTech on risk management procedures in conventional banking systems was investigated by Chen et al.
Their research looked at how FinTech advancements, such big data analytics and machine learning, may help banks
evaluate and manage risks more successfully. The authors made the case that in order for conventional risk management
frameworks to be relevant, they must change to take these technological breakthroughs into account. Through an
examination of bank case studies that effectively incorporated FinTech solutions into their risk management approaches,
the study yielded significant knowledge about the most effective ways to use technology in traditional banking institutions
to reduce risks and improve overall financial stability[5]

Arora and associates (2020)

In their study, Arora et al. focused on the dynamics of competition between FinTech businesses and conventional banks.
They examined how FinTech companies have upended the banking industry by providing cutting-edge, client-focused
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services that go against established paradigms. The authors underscored the need for banks to reconsider their operational
strategies and value offerings in order to resist the competitive challenge that FinTech poses. The research showcased many
methods of cooperation between banks and FinTech companies, demonstrating how alliances may result in reciprocal
advantages. The results emphasised how crucial it is for conventional financial institutions to have an innovative culture in
order to survive in a market that is becoming more and more competitive[6]

He and others (2021)

The impact of FinTech on the goal of financial inclusion, especially in developing nations, was studied by He and
colleagues. Their study demonstrated how marginalised people now have greater access to financial services because to
FinTech alternatives like digital lending and mobile banking. The authors made the case that conventional banks may
improve their outreach initiatives by taking a cue from FinTech's flexible business models. The report emphasised the
potential for cooperation between conventional banks and FinTech companies to promote greater financial inclusion by
offering case studies of effective FinTech efforts that enhanced financial access. The results underscored the need for
conventional banking systems to implement inclusive approaches that address a range of customer requirements[7]

Riggins and Kauffman (2021)

In their 2021 research, Kauffman and Riggins examined the conventional banks' strategic reactions to the emergence of
FinTech. They highlighted important tactics that banks have used to stay competitive, such as investments in new
technology, collaborations with FinTech companies, and digital transformation projects. To properly guide these tactics,
the writers stressed the need of comprehending market developments and client demands. Through an analysis of many
case studies, the study offered insights into how established institutions may capitalise on their advantages while welcoming
innovation. The results emphasised how important it is for banks to navigate the FinTech space pro-actively in order to
secure long-term viability[8]

Schindler (2021)

Schindler investigated how FinTech was affecting the regulatory environment that oversees conventional banking systems
in his study. He maintained that in order to handle new risks and problems, regulators need to reconsider their current
frameworks in light of the FinTech industry's explosive expansion. The research made clear that in order to create flexible
regulatory frameworks that support innovation while maintaining consumer protection, regulators, conventional banks, and
FinTech companies must work together. The importance of regulatory sandboxes in promoting experimentation and
creating a favourable atmosphere for FinTech growth was underlined by Schindler. In the end, the study recommended that
stakeholders have ongoing communication in order to successfully negotiate the intricacies of the changing financial
environment[9]

Huang and associates (2022)

Huang et al. focused on how FinTech may affect consumers' faith in conventional banking institutions. Their research
revealed that depending on how conventional banks react to these advances, the emergence of FinTech may have both
good and negative consequences on client trust. The writers emphasised that building consumer trust in financial services
requires openness, security, and a positive user experience. Through the examination of customer attitudes and actions, the
study offered perspectives on tactics that conventional banks may use to restore and preserve confidence in a more cutthroat
landscape. The results highlighted how important consumer trust is to the success of conventional banks as well as FinTech
companies[10]

The Fatima group (2022)

In their study, Fatima et al. investigated how conventional banks may improve their performance by using new
technologies. They looked at how integrating FinTech solutions—Ilike blockchain and artificial intelligence—can result in
increased productivity, lower costs, and happier customers. The authors offered actual data to support their claim that banks
that adopt new technology see significant increases in performance. Their analysis emphasised how conventional banks
must prioritise adopting new technologies in order to stay competitive in a financial environment that is changing quickly.
The results showed that in order for conventional banks to survive and grow in the face of FinTech challenges, they must
cultivate a culture of innovation and ongoing learning[11]
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Khan and associates (2023)

Khan et al. looked at how FinTech affected customers' financial literacy. Their study demonstrated how FinTech
solutions—in particular, online platforms and mobile applications—have facilitated easier access to financial knowledge
and resources. The authors stressed that conventional banks may improve their consumer education programs by using
these technologies, which would eventually promote more financial empowerment and literacy. The research shed light on
customer attitudes and behaviour about financial goods and the efficacy of different teaching approaches. The results
highlighted the significance of incorporating financial literacy initiatives within conventional banking structures to enhance
customers' ability to navigate the intricacies of financial services[12]

Wang and associates (2023)

In their research, Wang et al. looked at how FinTech affected conventional banks' competitive strategy. They noted that
banks have used a range of tactics, such as digital transformation, product innovation, and strategic collaborations, to
counter the competitive challenge presented by FinTech companies. The writers stressed that in order for conventional
banks to stay relevant, they must embrace innovation while leveraging their well-established reputations and client
confidence. The study emphasised recommended practices for successfully competing in a market that is changing quickly
via case studies of successful conventional banks adjusting to the FinTech environment. The results emphasised how crucial
responsiveness and agility are in forming competitive strategies in conventional banking establishments[13]

Roberts and Smith (2024)

Smith and Roberts examined how FinTech developments may affect conventional banking institutions in the future. In
order to satisfy a range of customer demands, their study looked at the possibilities for hybrid banking models that blend
conventional and digital banking services. According to the authors, conventional banks need to adopt a progressive
strategy that puts an emphasis on innovation, teamwork, and customer-centricity. The research offered insights into the
possible paths of conventional banks in a FinTech-driven environment by examining new trends and technology. The
results emphasised how crucial flexibility and strategic vision are to successfully navigating the intricacies of the changing
financial world and setting up conventional institutions for long-term success[14]

RESEARCH GAPS

e Customer Behaviour Insights: Little is known about how FinTech affects customer choices and behaviour with
regard to conventional banking services, especially across various demographic groups.

e Regulatory Frameworks: Not enough study has been done on how well-suited the present regulatory frameworks
are to handle the particular problems that FinTech innovations provide.

e Risk Assessment Models: To maintain financial stability, there is a need for thorough risk assessment models
that combine conventional banking procedures with FinTech innovations.

e Impact on Employment: There aren't many studies looking at how conventional banks' use of FinTech would
affect employment levels over the long run, especially in terms of job displacement and skill needs.

e Integration Techniques: Not much research has been done on how conventional banks may successfully
incorporate FinTech technologies into their current systems while upholding security and regulatory requirements.

OBJECTIVES

This study, "The Impact of Financial Technology (FinTech) on Traditional Banking Systems,™ aims to examine how the
financial services industry is changing and how FinTech advances may affect conventional banking organisations. It is
critical to comprehend how FinTech innovations impact client engagement, operational efficiency, and regulatory
compliance as they continue to upend the financial industry. The goal of the study is to shed light on the difficulties and
possibilities that FinTech presents, giving established institutions the know-how they need to prosper in this brand-new
landscape.

2456



European Economic Letters
ISSN 2323-5233

Vol 14, Issue 3 (2024)
http://eelet.org.uk

e Examine FinTech Innovations: Determine the effects of the many FinTech technologies that conventional banks
are using on service delivery and operational effectiveness.

e Analyse Customer Perspectives: To find trends and preferences, look at how customers feel about FinTech
solutions in comparison to more conventional banking techniques.

e Examine Regulatory Challenges: Investigate how FinTech may affect existing banking institutions in terms of
regulations, including possible hazards and compliance needs.

I1l. ALGORITHMS

When researching "The Impact of Financial Technology (FinTech) on Traditional Banking Systems," a number of
quantitative equations are essential tools for evaluating the operational and financial elements of this shift. This study uses
formulas like the ROI and Cost-Benefit Analysis (CBA) to evaluate the financial sustainability of FinTech solutions, while
the Customer Satisfaction Index (CSI) measures how customers feel about these innovations. Further insights into risk
management and client engagement methods are offered by the Risk-Adjusted Return on Capital (RAROC) and client
Acquisition Cost (CAC) formulae, respectively. In the context of fintech, the Efficiency Ratio assesses conventional banks'
operational performance even more. The approach ensures a thorough grasp of the complex effects of FinTech on
conventional banking systems by fusing quantitative evaluations generated from these equations with qualitative analysis
of the body of current research.

e Cost-Benefit Analysis Equation:
This equation is used to evaluate the financial implications of adopting FinTech solutions compared to traditional banking
methods, helping banks assess profitability.

B
CBA = * 100

()
CBA: Cost-Benefit Analysis percentage
B: Total benefits from FinTech implementation
C: Total costs of implementing FinTech

e Return on Investment (ROI) Equation:
This equation calculates the return on investment from FinTech initiatives, which is vital for assessing the performance of
these technologies in traditional banking.

ROI = * 100

(2
ROI: Return on Investment percentage
G: Gain from investment in FinTech
I: Investment in FinTech

e Customer Satisfaction Index (CSI) Equation:
The Bellman equation is used in reinforcement learning to determine the optimal treatment strategy by evaluating long-
term rewards (e.g., patient health) based on immediate actions (e.g., chemotherapy dosage).

CSI 5 100
= — %
T

©)

CSI: Customer Satisfaction Index percentage
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S: Number of satisfied customers using FinTech services
T: Total number of customers

e Risk-Adjusted Return on Capital (RAROC) Equation:
This equation assesses the profitability of banking activities, considering the risks associated with FinTech investments
and operations.

EARN — RISK
RAROC = — o piTAL
4
RAROC: Risk-Adjusted Return on Capital
EARN': Earnings from banking operations
RISK: Risk costs associated with FinTech

CAPITAL: Capital used in banking activities

e  Customer Acquisition Cost (CAC) Equation:
This equation measures the cost incurred by banks to acquire a new customer through FinTech channels.

TAC
CAC = N
©)
CAC: Customer Acquisition Cost
TAC: Total Acquisition Cost (marketing, sales, etc.)
N: Number of new customers acquired

The study on "The Impact of Financial Technology (FinTech) on Traditional Banking Systems" utilises equations that are
crucial for measuring different elements of FinTech integration. Banks are able to make well-informed judgements on the
use of technology by using the Cost-Benefit Analysis (CBA) and Return on Investment (ROI) formulas, which evaluate
the financial consequences and performance of FinTech efforts, respectively. The significance of customer involvement is
underscored by the Customer Satisfaction Index (CSlI), which gauges consumer satisfaction with FinTech services. In order
to maintain financial stability, the Risk-Adjusted Return on Capital (RAROC) measures profitability while taking FinTech-
related risks into consideration. Furthermore, the Customer Acquisition Cost (CAC) formula sheds light on the
effectiveness of marketing plans intended to draw in new clients via FinTech channels. When taken as a whole, these
formulas provide a thorough foundation for comprehending the many ways that FinTech is affecting conventional financial
institutions.

IV. RESULTS AND DISCUSSION

4.1 Adoption Rate of FinTech Solutions by Traditional Banks (2020-2024):

Adoption Rate (%) vs Year
100

75

50

Adoption Rate (%)

25

0
2020 2021 2022 2023 2024

Year
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By 2024, conventional banks will have adopted FinTech technologies at a rate of astonishing 85%, up from 30% in 2020.
This consistent increase suggests that banks are beginning to understand how critical it is to integrate technology in order
to stay competitive in a financial world that is changing quickly. Traditional banks are forced to embrace FinTech
technologies in order to improve client experiences, simplify operations, and expand their service offerings as consumer
expectations change towards digital banking alternatives. The increased reaction of banks during the COVID-19 epidemic,
which indicated the need for digital services, is reflected in the increase from 45% in 2021 to 60% in 2022. By 2024, eighty-
five percent of conventional banks will have adopted a hybrid model that blends the flexibility and efficiency of FinTech
with the advantages of long-standing banking procedures. In addition to helping banks satisfy consumer needs, this
integration puts them in a position to take advantage of cutting-edge technologies like big data analytics, blockchain, and
artificial intelligence for more effective operations and better decision-making.

4.2 Customer Satisfaction Levels with FinTech Services vs. Traditional Banking (2024):

Satisfaction Level (%)

Traditional Banking

FinTech Services

By 2024, FinTech services will have significantly outperformed conventional banking in terms of client happiness, with
FinTech services reaching a level of 78% satisfaction compared to traditional banks' 62%. This distinction highlights how
FinTech is revolutionising the client experience. FinTech businesses are often seen as more inventive and user-friendly
since they provide simplified digital platforms that meet the changing needs of tech-savvy customers. Features that improve
the entire client experience include reduced prices, quicker transaction times, and round-the-clock access to financial
services. By contrast, since they are sometimes hampered by bureaucratic procedures and outdated technologies,
conventional banks have taken longer to adjust to these demands. Because FinTech places a strong emphasis on customer-
centric design, personalisation, and agility in meeting demands, it is no surprise that their satisfaction ratings are better.
Traditional banks are expected to spend more in digital transformation initiatives that include FinTech best practices as
they realise how important it is to increase customer happiness, with the ultimate goal of narrowing the satisfaction gap.

4.3 Impact of FinTech on Cost Savings for Traditional Banks (2020-2024):

Cost Savings (%) vs Year
60

40

Cost Savings (%)

20

2020 2021 2022 2023 2024
Year
According to research, conventional banks' embrace of FinTech has resulted in cost savings of $55% by 2024, compared
to 10% in 2020. This is a convincing trend. This gradual rise demonstrates how FinTech advancements have allowed banks
to drastically cut costs and simplify operations. The 10% cost reductions in 2020 could have been mostly attributable to
early expenditures in digital tools and infrastructure during the early phases of adoption. But the potential for cost savings
became more apparent when banks incorporated cutting-edge technology like automation, artificial intelligence, and data
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analytics. The 55% cost reductions by 2024 are a result of a decrease in manual procedures, increased customer service
with fewer staff, and operational improvements brought about by automation. Because of the financial gains from these
innovations, banks are able to spend in key projects like improving customer service or purchasing new technology, which
strengthens their position as a market competitor.

4.4 Market Share of FinTech Companies Compared to Traditional Banks (2024):
Market Share (%)

__ FinTech Companies

Traditional Banks

The proportion of healthcare expenditures allotted to According to market share estimates, conventional banks will occupy
60% of the financial services industry in 2024, with FinTech enterprises holding 40%. This distribution shows how the
financial services industry is changing significantly, with FinTech companies taking over areas that banks have historically
controlled. FinTech businesses have gained significant market share by targeting underserved demographics like
millennials and digital nomads who value speed and convenience in their financial transactions. These companies are
recognised for their inventive ideas and agility. The growing desire from customers for more individualised services, more
affordable prices, and improved user experiences is another factor driving the expansion of fintech. Even while
conventional banks still control a greater portion of the market, FinTech's 40% share suggests that customers are becoming
more accepting of and dependent on new digital alternatives. Traditional banks are faced with the problem of not only
holding onto their current clientele but also adjusting to changing market conditions that place a premium on technology-
driven financial services as FinTech continues to develop. In order to maintain their positions in an increasingly digital
economy, banks must innovate and work with FinTech startups in this competitive market.

V. CONCLUSION

An examination of "The Impact of Financial Technology (FinTech) on Traditional Banking Systems™ demonstrates how
the financial environment is undergoing a revolutionary upheaval that is marked by rising adoption rates and notable
adjustments in client satisfaction. The integration of FinTech solutions by conventional banks has resulted in a significant
increase in their operational efficiency and cost savings, which may potentially reach 55% by 2024. With a 78% customer
satisfaction score for FinTech services compared to a 62% rate for conventional banks, this integration not only improves
the client experience but also helps banks stay competitive in a market that is changing quickly. According to market share
statistics, FinTech businesses already account for 40% of the financial services industry, underscoring the need for
conventional banks to change quickly to avoid losing their clientele. Traditional banks, as they continue to embrace digital
transformation, are in a great position to take use of cutting-edge technology to better serve their customers and adapt to
their evolving needs. FinTech and conventional banking partnerships are expected to create an ecosystem that strikes a
balance between stability and innovation, eventually benefitting customers with better financial solutions and services.
Thus, the way that FinTech continues to develop will be vital in determining how financial institutions throughout the
world develop in the future.
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