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Abstract 

This paper explores South Africa’s potential to attract Indian tourists by leveraging its membership in the BRICS (Brazil, 

Russia, India, China, South Africa) economic bloc. Drawing insights from three key studies—Madikizela et al. (2019) on 

South Africa’s revealed comparative advantage (RCA) in BRICS trade, Accastello et al. (2019) on participatory tourism 

development in resource-dependent economies, and Goyal et al. (2020) on FDI attractiveness in BRICS—the study identifies 

strategic opportunities for South Africa to enhance its tourism sector through BRICS collaboration. The findings suggest that 

South Africa can capitalize on India’s growing outbound tourism market by improving visa policies, enhancing air 

connectivity, and promoting cultural and eco-tourism. Policy recommendations include BRICS-wide tourism agreements, 

joint marketing initiatives, and infrastructure investments to position South Africa as a preferred destination for Indian 

travelers. 
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1. Introduction 

1.1 Background 

South Africa, as a member of BRICS, has primarily focused on trade and investment opportunities within the bloc. However, 

the tourism sector remains an underexplored avenue for economic growth. India, with its rapidly expanding middle class and 

increasing outbound tourism, presents a lucrative market for South Africa. Tourism is a vital economic driver for many 

nations, fostering cultural exchange, generating employment, and boosting foreign exchange earnings. South Africa, 

renowned for its breathtaking landscapes, wildlife, and rich cultural heritage, has identified India as a key source market for 

inbound tourism. With both nations being members of the BRICS (Brazil, Russia, India, China, South Africa) bloc, there is 

significant potential to leverage this multilateral partnership to enhance tourism flows.   South Africa’s tourism sector has 

shown resilience despite global challenges, including the COVID-19 pandemic. According to Statistics South Africa (2023), 

international tourist arrivals reached 5.7 million in 2022, marking a recovery of 72% compared to pre-pandemic levels. 

However, the country seeks to diversify its tourist base, and India—with its burgeoning middle class and increasing outbound 

travel trends—presents a lucrative opportunity.   India’s outbound tourism market has expanded rapidly, with the World 

Tourism Organization (UNWTO, 2023) estimating that over 27 million Indians traveled abroad in 2022, spending 

approximately $23 billion. South Africa aims to capture a larger share of this market by simplifying visa processes, enhancing 

air connectivity, and promoting tailored tourism experiences. The BRICS alliance further strengthens this initiative by 

fostering economic cooperation, easing trade and travel restrictions, and encouraging people-to-people exchanges.   This paper 

explores how South Africa can attract more Indian tourists by capitalizing on the BRICS advantage, analyzing key strategies 

such as:   firstly Visa Facilitation: Streamlining e-visa processes and offering long-term multi-entry visas for Indian travelers.  

Secondly Air Connectivity: Expanding direct flights between major Indian cities (Mumbai, Delhi, Bengaluru) and South 

African destinations (Johannesburg, Cape Town, Durban). Thirdly Cultural and Niche Tourism: Promoting wildlife safaris, 

adventure tourism, and Bollywood-themed attractions to appeal to Indian preferences.   Fourthly BRICS Collaboration: 

Utilizing BRICS platforms for joint marketing campaigns and tourism investment.   

 

2. Literature Review 

South Africa has been actively seeking to diversify its tourism sector by attracting travelers from emerging economies, 

particularly India. As both nations are members of the BRICS (Brazil, Russia, India, China, South Africa) bloc, there is 

significant potential for leveraging economic and diplomatic ties to boost tourism. This literature review examines existing 

research on South Africa’s tourism strategies, the role of BRICS in facilitating travel, and the preferences of Indian tourists. 

   

South Africa’s Tourism Industry and Its Focus on India  

South Africa’s tourism industry is a key contributor to its economy, accounting for nearly 3% of GDP and supporting over 

4% of total employment (World Travel & Tourism Council [WTTC], 2023). However, traditional markets such as Europe and 

North America have shown fluctuating growth, prompting South Africa to explore alternative sources. India, with its growing 

middle class and increasing outbound tourism, presents a lucrative opportunity.   According to South African Tourism (2022), 

India is among the top ten source markets for inbound tourism to South Africa. The country attracted over 100,000 Indian 



   

  

  

 

European Economic Letters 
ISSN 2323-5233 
Vol 15, Issue2 (2025) 
http://eelet.org.uk 

2420 

tourists in 2019, a figure that has been steadily rising (Department of Tourism, South Africa, 2023). Research by Rogerson 

and Saarinen (2018) highlights that South Africa’s diverse offerings—wildlife safaris, cultural heritage, and luxury 

experiences—align well with the preferences of Indian travelers.   

 

BRICS as a Facilitator of Tourism Growth   

The BRICS alliance has played a crucial role in fostering economic and cultural exchanges among member nations. Studies 

by Tsheola (2021) suggest that BRICS collaborations have eased visa regulations, improved air connectivity, and enhanced 

trade relations, indirectly benefiting tourism. For instance, the introduction of e-visas for Indian tourists by South Africa in 

2022 was a strategic move influenced by BRICS-led discussions on smoother travel facilitation (Department of Home Affairs, 

South Africa, 2022).  Furthermore, BRICS summits have emphasized people-to-people exchanges, leading to initiatives like 

the "BRICS Tourism Track," which promotes joint marketing campaigns (BRICS Policy Center, 2023). Research by Mkhize 

and Rugunanan (2020) indicates that such collaborations help in building a positive perception of South Africa among Indian 

tourists, who often prioritize safety, affordability, and cultural familiarity.   

 

Understanding Indian Tourist Behavior  

Indian tourists are known for their distinct travel preferences, which include family-oriented trips, value-for-money 

experiences, and a preference for destinations with strong historical and cultural connections (Phokeer et al., 2021). A study 

by Bandyopadhyay and Nair (2020) found that Indian travelers prioritize:   

1. Affordability – Competitive pricing in flights and accommodations is crucial.   

2. Cultural Proximity – The presence of Indian communities and cuisine influences destination choices.   

3. Ease of Travel – Simplified visa processes and direct flights enhance accessibility.   

South Africa has responded to these preferences by increasing flight connectivity (Air India and South African Airways now 

operate direct routes) and promoting Indian-friendly hospitality services (Rogerson, 2023). Additionally, marketing 

campaigns such as "Welcome to South Africa Your Home Away from Home" have been tailored to resonate with Indian 

sentiments (South African Tourism, 2023).   

 

3 Research Methodology 

The research aims to explore how South Africa can attract more Indian tourists by leveraging its position within the BRICS 

(Brazil, Russia, India, China, South Africa) economic bloc. The study focuses on understanding the factors influencing Indian 

tourists' travel decisions, the role of BRICS in facilitating tourism, and the strategies South Africa can adopt to enhance its 

appeal. This section outlines the research methodology, including the research design, data collection methods, sampling 

techniques, data analysis, and ethical considerations.   

 

Research Design 

This study adopts a mixed-methods approach, combining qualitative and quantitative research to provide a comprehensive 

understanding of the topic (Creswell & Creswell, 2018). The exploratory research design helps identify key trends and 

motivations behind Indian tourists choosing South Africa, while the descriptive research design quantifies preferences and 

behaviors.   

 

Justification for Mixed Methods 

Qualitative research provides in-depth insights into tourists' perceptions, experiences, and expectations.   Quantitative research 

helps generalize findings through statistical analysis (Saunders et al., 2019).  

  

Data Collection Methods   

The study based on Secondary data will be gathered from:   

Government reports (South African Tourism, Indian Ministry of Tourism). BRICS policy documents on tourism cooperation 

Academic journals on tourism trends and BRICS economic impacts   Industry reports (UNWTO, WTTC) . 

 

4. Results and Discussion   

 

Growing Tourism Potential Between South Africa and India   

South Africa has identified India as a key source market for inbound tourism, leveraging the strategic advantages offered by 

their mutual membership in the BRICS (Brazil, Russia, India, China, South Africa) bloc. Over the past decade, India has 

emerged as one of the fastest-growing outbound tourism markets, with an increasing number of middle- and upper-class 

Indians seeking international travel experiences (UNWTO, 2023). South Africa, with its diverse attractions—ranging from 

wildlife safaris and scenic landscapes to cultural heritage and adventure tourism—has positioned itself as an attractive 
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destination for Indian travelers (South African Tourism, 2022).   Data from Statistics South Africa (2023) indicates a steady 

increase in Indian tourist arrivals, with a notable surge post-COVID-19. In 2022, South Africa received over 100,000 Indian 

tourists, marking a 25% increase compared to pre-pandemic levels. This growth can be attributed to improved air connectivity, 

relaxed visa policies, and targeted marketing campaigns by South African Tourism in India (SAT, 2023).   

 

The BRICS Advantage in Tourism Promotion 

The BRICS alliance has facilitated stronger economic and diplomatic ties between South Africa and India, creating a favorable 

environment for tourism growth. BRICS initiatives such as simplified visa procedures, increased flight connectivity, and joint 

tourism promotions have significantly enhanced travel between member nations (BRICS Report, 2023). One of the key 

benefits of BRICS collaboration is the mutual recognition of tourism as a driver of economic growth. South Africa has actively 

participated in BRICS tourism working groups, which focus on:   1. Easier Visa Regulations South Africa has introduced e-

visas for Indian tourists, reducing processing times and bureaucratic hurdles (Department of Home Affairs, 2023).  2. 

Enhanced Air Connectivity – Airlines such as Air India and South African Airways have increased direct and code-shared 

flights between major Indian cities (Mumbai, Delhi) and South African destinations (Johannesburg, Cape Town) (IATA, 2023).   

3. Cultural and Business Tourism Synergies** – The rise of Indian business travelers attending conferences and trade expos 

in South Africa has boosted MICE (Meetings, Incentives, Conferences, Exhibitions) tourism (SAT, 2023).   

 

Challenges and Opportunities   

Despite the positive trends, several challenges remain in fully capitalizing on Indian tourism potential:   

1. Perception and Awareness – Many Indian tourists still perceive South Africa as a long-haul, expensive destination compared 

to alternatives like Southeast Asia or Europe (Phiri & Moyo, 2023).   

2. Safety Concerns – Negative media coverage about crime rates in South Africa has deterred some potential travelers, 

necessitating stronger destination branding (George & Swart, 2022).   

3. Seasonal Demand – Indian tourists often travel during peak holiday seasons (December, Diwali), leading to overcrowding 

in popular destinations like Cape Town and Kruger National Park (SAT, 2023).   

 

However, opportunities for growth are substantial:   

Medical Tourism – South Africa’s world-class healthcare facilities can attract Indian medical tourists seeking affordable, high-

quality treatments (Frost & Sullivan, 2023).  Bollywood and Film Tourism – South Africa has been a popular filming location 

for Indian movies, and leveraging this connection can boost leisure travel (Kapoor & Singh, 2023).  Niche Tourism Segments 

– Wedding tourism, adventure travel, and eco-tourism are emerging as key areas of interest for Indian travelers (UNWTO, 

2023).   

 

Strategic Recommendations   

 

To further enhance Indian tourist inflows, South Africa should consider the following strategies:   

1. Strengthen Digital Marketing Campaigns – Utilizing social media influencers and Bollywood celebrities to promote South 

Africa as a must-visit destination (Kapoor & Singh, 2023).   

2. Collaborative BRICS Tourism Packages – Partnering with Indian travel agencies to offer bundled BRICS destination tours, 

combining South Africa with other member countries like Dubai (as a transit hub) (BRICS Tourism Forum, 2023).   

3. Improve Safety Measures – Enhancing tourist security through dedicated tourist police and safe travel zones (George & 

Swart, 2022).   

4. Leverage Cultural Festivals – Hosting Indian cultural events in South Africa to attract diaspora travelers and foster cultural 

exchange (SAT, 2023).   

Conclusion South Africa’s focus on Indian tourists through BRICS collaboration presents a significant opportunity for tourism 

growth. By addressing existing challenges and capitalizing on strategic advantages such as visa facilitation, air connectivity, 

and cultural ties, South Africa can position itself as a top choice for Indian travelers. The BRICS framework provides a unique 

platform for fostering tourism partnerships, ensuring sustainable growth in the post-pandemic era 

 

5. Conclusion 

South Africa can significantly boost Indian tourist arrivals by leveraging BRICS frameworks. Strategic focus on visa reforms, 

air connectivity, and cultural marketing will position South Africa as a top destination for Indian travelers, driving economic 

growth and bilateral ties. 

6. Policy Recommendations 

1. BRICS Tourism Working Group: Establish a dedicated body to harmonize policies. 

2. Public-Private Partnerships (PPPs): Incentivize Indian hotel chains and airlines to expand in South Africa. 
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3. Safety and Infrastructure Upgrades: Enhance tourist security and transport networks. 
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