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Abstract 

In the digital era, social networking sites (SNSs) like Facebook and Twitter have emerged as powerful 

tools in shaping public discourse and setting social and political agendas. Unlike traditional media, 

which is often controlled by commercial or governmental interests, social media offers a 

decentralized, participatory platform for citizens. This paper examines the extent to which SNSs 

influence agenda setting, drawing on classical theories and contemporary examples from the Indian 

socio-political landscape. A combination of qualitative content analysis and primary data gathered 

through questionnaires forms the methodological foundation of this study. The findings confirm that 

SNSs not only supplement but increasingly influence mainstream media agendas, with both positive 

and negative implications for democratic discourse. 

 

Keywords: Agenda Setting, Social Media, Facebook, Twitter, Public Opinion, Media Influence, 
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Introduction 

In the contemporary information society, the processes through which public opinion is formed, 

modified, and mobilized are undergoing rapid transformation. Traditional gatekeepers of 

information—such as newspapers, television channels, and radio—are no longer the sole actors 

influencing public discourse. With the proliferation of digital technology, particularly the rise of social 

networking sites (SNSs), the power to shape conversations, highlight issues, and influence political 

and social agendas has become more decentralized and participatory. This transformation raises 

important questions about the changing dynamics of agenda-setting, a concept that has long occupied 

a central position in media and communication research. 

Agenda setting refers to the ability of the media to influence the salience of topics in the public mind. 

Essentially, it is the process by which media outlets determine what issues are worthy of attention 

and, by extension, what issues the public should consider important. The foundational idea was first 

articulated by Walter Lippmann in his 1922 work Public Opinion, where he observed that the public 

forms opinions not based on the real environment but on the pictures in their heads—pictures shaped 

largely by media representation. This theoretical premise was empirically tested and refined by 

Maxwell McCombs and Donald Shaw in their 1972 Chapel Hill study, which demonstrated a strong 
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correlation between the issues emphasized in the media and the issues perceived as important by the 

public. Since then, agenda-setting theory has been widely accepted as a cornerstone of mass 

communication scholarship. 

However, the emergence of SNSs such as Facebook, Twitter, Instagram, and YouTube has introduced 

new dimensions to this theory. Unlike traditional media, which is characterized by a top-down flow 

of information and editorial gatekeeping, SNSs allow for horizontal communication. Anyone with 

internet access can create content, share opinions, and contribute to public discourse. This 

democratization of content production and dissemination challenges the monopolistic role that 

mainstream media once played in setting the agenda. In this new paradigm, individuals, activists, 

citizen journalists, and even anonymous users can influence what issues are discussed, how they are 

framed, and which narratives gain traction. 

The significance of SNSs in shaping public discourse is particularly evident in the context of social 

movements and political activism. Across the world, SNSs have been instrumental in organizing 

protests, exposing corruption, documenting human rights abuses, and challenging dominant 

ideologies. From the Arab Spring uprisings in the Middle East to the Black Lives Matter movement 

in the United States, social media platforms have served as critical tools for mobilization and 

resistance. In India, too, SNSs have played a key role in amplifying issues such as gender violence, 

political scandals, environmental crises, and government accountability. The 2011 anti-corruption 

movement, the 2012 Delhi gang rape protests, and the 2020 farmers’ protests are just a few examples 

where online activism significantly influenced national agendas. 

In these cases, SNSs did not merely echo existing public sentiments—they helped shape them. 

Hashtags like #JusticeForNirbhaya, #IndiaAgainstCorruption, and #StandWithFarmers became 

rallying points for collective consciousness. They encapsulated complex issues into simple, 

emotionally resonant phrases that could be shared rapidly across networks, transcending geographical 

and social barriers. Furthermore, social media enabled real-time updates, live streaming, and direct 

communication between organizers and participants, making traditional media coverage reactive 

rather than proactive. 

Another critical aspect of SNS-driven agenda setting is its feedback mechanism. Unlike traditional 

media, where audience response is typically limited to letters to the editor or occasional opinion polls, 

SNSs allow for immediate and widespread interaction. Users can comment, share, react, or rebut 

content in real time. This creates a dynamic and iterative process where public opinion both shapes 

and is shaped by the content being circulated. In effect, the boundaries between the agenda setters and 

the audience become increasingly blurred. 

However, this new media environment is not without its challenges. The same platforms that enable 

democratized discourse also facilitate the rapid spread of misinformation, hate speech, and ideological 

polarization. With no centralized editorial control, false narratives can gain traction just as easily as 

factual reporting. The viral nature of content means that emotionally charged or sensationalist posts 

often overshadow nuanced analysis. This raises ethical and epistemological concerns about the quality 

of public discourse and the nature of truth in the digital age. 

Moreover, the algorithms that govern content visibility on SNSs are designed to maximize user 

engagement, not necessarily to prioritize informative or balanced content. These algorithms often 

create echo chambers, where users are exposed primarily to viewpoints that reinforce their existing 

beliefs. Such digital silos can contribute to increased polarization, reduce exposure to diverse 

perspectives, and hinder constructive dialogue. Thus, while SNSs expand the range of voices in the 

public sphere, they also complicate the process of consensus-building and informed decision-making. 

Despite these limitations, the agenda-setting power of SNSs cannot be dismissed. In many cases, 

traditional media outlets now look to social media trends to determine their own coverage priorities. 

The incorporation of “Twitter reactions” or “trending hashtags” into news segments is testament to 
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the growing influence of SNSs on mainstream journalism. This integration marks a significant shift 

in media ecology, where digital platforms and legacy media interact in a mutually reinforcing cycle. 

In the Indian context, this transformation is particularly noteworthy. India has one of the largest 

numbers of internet and social media users in the world, with mobile phones serving as the primary 

access point. As digital connectivity deepens across urban and rural areas, the potential for SNSs to 

shape public opinion and influence governance is immense. Yet, academic inquiry into this 

phenomenon remains relatively underdeveloped. There is a pressing need to empirically assess how 

SNSs function as agenda setters, what kinds of issues gain prominence, and what social, political, and 

technological factors mediate this process. 

This research paper seeks to address this gap by systematically examining the role of SNSs—

particularly Facebook and Twitter—in the agenda-setting process in India. By combining theoretical 

insights with empirical analysis, the study aims to provide a comprehensive understanding of how 

digital platforms are reshaping the landscape of public communication. The focus is not only on the 

opportunities presented by SNSs but also on the challenges they pose to democratic discourse, media 

ethics, and civic engagement. 

In doing so, this paper contributes to the broader field of media studies by extending the agenda-

setting theory into the realm of digital communication. It recognizes that while the tools of 

communication have changed, the fundamental human desire to influence, persuade, and mobilize 

remains constant. What is new is the speed, scale, and structure through which this influence operates. 

By exploring these dimensions, the paper provides valuable insights into the evolving interplay 

between technology, media, and society in the 21st century. 

 

Literature Review and Theoretical Framework 

The concept of agenda setting has long been a central tenet in media and communication studies, 

serving as a foundational theory for understanding how media influences public consciousness. In this 

section, we examine the theoretical origins of agenda-setting theory, its evolution in the context of 

digital media, and how social networking sites (SNSs) have redefined the influence of traditional 

media in contemporary society. 

 

Theoretical Origins of Agenda-Setting 

The roots of agenda-setting theory trace back to Walter Lippmann’s pivotal work Public Opinion 

(1922), where he argued that individuals respond not to the environment itself but to the mental images 

created by media representations. He introduced the idea of a “pseudo-environment,” a constructed 

perception of reality shaped by selective media exposure. According to Lippmann, people rely on 

media to understand complex societal events because they cannot experience everything firsthand. 

However, it was not until 1972 that Maxwell McCombs and Donald Shaw formally conceptualized 

and tested the theory in their Chapel Hill Study during the United States presidential election. The 

researchers found a strong correlation between the issues most frequently covered by the press and 

those perceived as most important by voters. This empirical validation established the foundation for 

understanding media as a powerful force not in telling people what to think, but what to think about. 

Evolution of the Theory 

Since its initial articulation, agenda-setting theory has evolved through multiple waves of research. 

The second-level agenda-setting theory, or attribute agenda-setting, extends beyond issue salience 

to include the framing of how issues are presented. Here, media not only tell the audience what to 

think about but also how to think about it—by emphasizing certain attributes, emotions, or aspects of 

an issue. 

In parallel, the agenda-building perspective emerged, which explores how media agendas are 

themselves shaped by external forces such as political actors, public relations professionals, social 
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movements, and now, ordinary citizens via digital platforms. These developments suggest a more 

dynamic and multi-directional flow of influence between media, public opinion, and policymaking. 

 

Rise of Social Networking Sites 

The advent of Web 2.0 technologies has significantly altered the landscape of agenda setting. Unlike 

traditional mass media, which operate through centralized editorial structures and one-way 

communication, social media platforms enable user-generated content, real-time interaction, and 

networked diffusion of information. Social networking sites such as Facebook, Twitter, Instagram, 

and YouTube have emerged as platforms where users can create, share, and amplify content without 

mediation from traditional gatekeepers. 

This transformation has implications for both the theory and practice of agenda setting. In the digital 

environment, any user can become an agenda setter, with viral content, trending hashtags, and 

influencer endorsements shaping public discourse. Algorithms and platform design further influence 

which content gains visibility, often reinforcing echo chambers or selective exposure. 

 

Social Media and Agenda-Setting in Practice 

Recent studies have shown that social media can initiate and amplify issues that eventually dominate 

mainstream media agendas. For instance, Meraz (2009) demonstrated that political bloggers could 

influence the mainstream news agenda, particularly in the context of the 2008 U.S. presidential 

election. Similarly, Vargo, Guo, and Amazeen (2018) found evidence of “reverse agenda setting,” 

where social media influenced the content selection of traditional news outlets. 

In the Indian context, social media has played a critical role in shaping public discourse on issues such 

as corruption, gender violence, environmental activism, and electoral politics. Hashtags like 

#JusticeForNirbhaya, #IndiaAgainstCorruption, and #CAAProtests have gone viral, prompting 

mainstream news channels to follow suit. These cases illustrate the feedback loop that now exists 

between digital platforms and legacy media—a process that could be described as mutual agenda-

setting. 

 

Critiques and Limitations 

While the empowerment of individuals in setting agendas is a democratic advancement, it also brings 

with it certain risks. Algorithmic bias, filter bubbles, and misinformation challenge the reliability 

and objectivity of public discourse on SNSs. The speed at which false narratives can spread on social 

platforms far outpaces the correction mechanisms available through traditional media or fact-checking 

institutions. Moreover, emotionally charged or sensational content often receives disproportionate 

attention, skewing the perceived importance of issues. 

Another significant concern is the role of platform algorithms in shaping agendas. These algorithms 

prioritize engagement over accuracy, often pushing polarizing content to the top of newsfeeds. Thus, 

while social media users technically have the freedom to shape discourse, their visibility and influence 

are increasingly governed by opaque, profit-driven algorithms. 

 

Towards a Hybrid Model 

Given the convergence of social and traditional media, scholars have proposed hybrid models of 

agenda-setting. These models acknowledge that agenda setting today is no longer the exclusive 

domain of elite institutions or mass broadcasters. Instead, it is a collaborative, contested, and 

dynamic process involving multiple actors, including journalists, citizens, politicians, influencers, 

and even software algorithms. 

In this hybrid paradigm, agenda intermedia becomes an important concept. It refers to the 

interdependent relationships among different media platforms where the agenda of one influences the 
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agenda of another. For instance, a tweet from a political leader may be picked up by television news, 

which in turn fuels further social media discussions. 

The literature reviewed underscores a significant shift in the nature and scope of agenda-setting 

processes. While traditional media continues to play a role in shaping public priorities, SNSs have 

added a new layer of complexity by empowering individuals, enabling real-time discourse, and 

disrupting hierarchical communication models. The agenda-setting theory, while still highly relevant, 

must now be applied in the context of a fragmented, participatory, and algorithmically curated media 

ecosystem. 

This theoretical framework lays the foundation for the subsequent empirical sections of this study, 

where we explore how Indian users, particularly through Facebook and Twitter, are engaging in 

agenda-setting practices. Through survey data and case studies, we aim to examine whether social 

media truly democratizes public discourse—or merely shifts the mechanisms of influence to new, and 

perhaps equally problematic, domains. 

 

Methodology 

To understand the role of social networking sites (SNSs) in the process of agenda setting, this research 

adopts a mixed-method approach. This methodology was chosen to capture both the quantitative 

patterns of user perceptions and the qualitative depth of digital discourse across platforms like 

Facebook and Twitter. The study aims to examine not only how social media users engage with issues 

but also how these issues translate into mainstream media coverage and public consciousness. 

 

Research Design 

The study was exploratory in nature, with descriptive and analytical components. It combines survey 

research, case study analysis, and content analysis to gather multi-dimensional insights into how 

SNSs influence agenda-setting dynamics. By triangulating data from different sources, the study 

ensures higher validity and depth in understanding user behavior, perception, and media influence. 

Research Objectives Recap 

To reiterate, the following objectives guided the research design: 

1. To examine whether and how social media users perceive SNSs as influencing the public agenda. 

2. To investigate specific case instances where social media content shaped mainstream media 

coverage or social movements. 

3. To analyze the patterns of interaction (likes, shares, comments, hashtags) that facilitate agenda 

diffusion. 

 

Data Collection Methods 

1 Primary Data – Survey 

A structured questionnaire was developed and administered to a sample of 70 respondents. The 

questionnaire included both closed-ended and open-ended questions to collect quantifiable data and 

capture nuanced opinions. 

• Population: Social media users from urban and semi-urban regions of India. 

• Sampling Technique: Purposive sampling, targeting users active on Facebook and Twitter with 

experience in following or participating in social-political issues online. 

• Sample Size: 70 respondents 

• Demographics: 

o Age range: 18 to 45 years 

o Gender: 58.5% male, 41.5% female 

o Occupation: Students (35%), Media Professionals (25%), Academicians (20%), Others (20%) 
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2 Secondary Data – Content and Case Study Analysis 

• Platform Focus: Facebook and Twitter 

• Cases Analyzed: 

1. 2012 Delhi Gang Rape Protests (#JusticeForNirbhaya) 

2. 2011 India Against Corruption Movement 

3. 2020–21 Indian Farmers’ Protest (#FarmersProtest) 

4. #MeToo Movement in India 

For each case, trending hashtags, engagement metrics, media headlines, and user posts were 

examined. The focus was on how online mobilization coincided with changes in media coverage or 

policy discourse. 

 

4 Tools of Analysis 

• Quantitative Data from surveys were analyzed using percentage and frequency distribution, 

interpreted with simple bar and pie charts where necessary. 

• Qualitative Data, including open-ended responses and case content, were thematically analyzed 

to identify common patterns, user sentiments, and issue salience. 

• Comparative Analysis was used to examine the correlation between social media trends and 

traditional media coverage during the selected case periods. 

 

Findings and Analysis 

This section presents the outcomes of the research based on both the quantitative data collected 

through the survey of 70 respondents and qualitative findings derived from case study and content 

analysis of selected social media events. The aim is to understand how users perceive the role of social 

networking sites (SNSs) in agenda setting and how these platforms influence public discourse and 

mainstream media priorities. 

 

Quantitative Findings: User Perception Survey 

The survey responses provide insights into how users perceive the function of SNSs, particularly 

Facebook and Twitter, in shaping public agendas. The analysis is categorized into key themes aligned 

with the research objectives. 

 

1 Perceived Role in Agenda Setting 

• 78.5% of respondents agreed that social media platforms significantly contribute to raising issues 

that are not initially highlighted by traditional media. 

• 64% believed that important political or social topics gain visibility first on social media before 

being picked up by news channels or newspapers. 

Interpretation: Social media is perceived as a frontline medium for surfacing neglected or emerging 

issues, indicating its role as a powerful alternative to mainstream gatekeeping structures. 

 

2. Trust and Credibility 

• 57% of participants reported that they trust social media more than traditional news channels when 

it comes to real-time updates on current issues. 

• 36% expressed concern about misinformation and the lack of editorial verification on these 

platforms. 

Interpretation: While trust in SNSs is growing, users remain cautious about content reliability, 

reflecting the need for digital literacy and fact-checking mechanisms. 
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3. Interaction and Participation 

• 82% of users reported engaging with issues through actions such as sharing, commenting, or using 

hashtags. 

• 45% mentioned that they had participated in at least one online campaign or digital protest in the 

past two years. 

Interpretation: SNSs serve as active arenas for civic engagement, allowing individuals not only to 

consume but also to shape public conversations. 

 

4. SNS Influence on Traditional Media 

• 60% of respondents believed that mainstream media takes cues from trending hashtags and viral 

posts on social platforms. 

• 49% observed that television news often includes references to social media reactions and public 

sentiments expressed online. 

Interpretation: There exists a feedback loop wherein SNSs not only shape public sentiment but also 

influence the editorial decisions of legacy media. 

 

Qualitative Findings: Case Studies 

To validate the survey data, four key social media-driven events were analyzed for their agenda-setting 

power. These cases demonstrate how public attention can be shaped, intensified, and redirected 

through digital platforms. 

 

Case 1: 2012 Delhi Gang Rape Protests (#JusticeForNirbhaya) 

Social media was instrumental in amplifying the outrage over the brutal gang rape in Delhi. Within 

hours, users began changing their profile pictures, creating awareness graphics, and using the hashtag 

#JusticeForNirbhaya to express solidarity. Facebook pages and Twitter accounts were flooded with 

protest calls and emotional appeals, pushing the issue into the center of national consciousness. 

Mainstream media quickly picked up on the digital outrage, dedicating prime-time segments to the 

story. 

Observation: The SNS-led discourse not only shaped public opinion but pressured policymakers to 

initiate legal reforms and fast-track courts for sexual violence cases. 

 

Case 2: 2011 India Against Corruption Movement 

Led by activist Anna Hazare, this movement was one of the first large-scale instances where social 

media served as a digital battleground against government inaction. Platforms like Facebook and 

Twitter were used for campaign coordination, live streaming protests, and mobilizing urban middle-

class support. Hashtags such as #IndiaAgainstCorruption went viral, reinforcing the perception of 

a nationwide anti-corruption wave. 

Observation: Social media acted as a central organizing tool and contributed significantly to the 

movement’s visibility, eventually influencing the 2014 general elections narrative. 

Case 3: 2020–21 Indian Farmers' Protest (#FarmersProtest) 

This long-standing protest saw continuous online mobilization, with farmers and supporters utilizing 

Twitter, Instagram, and Facebook to share updates, counter narratives, and broadcast live from protest 

sites. The hashtag #FarmersProtest trended globally, drawing international attention from activists 

and even celebrities. 

Observation: The ability of protestors to bypass traditional media bias and speak directly to the public 

through SNSs showcased the increasing power of decentralized digital communication in setting 

national and international agendas. 
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Case 4: #MeToo Movement in India 

The Indian #MeToo movement gained traction in 2018, where survivors of workplace harassment 

began naming perpetrators in media, academia, and the film industry. What began as a series of tweets 

evolved into a broader social reckoning, prompting legal responses and organizational policy reforms. 

Observation: The anonymity and viral nature of social media created a safe space for sensitive 

disclosures that traditional platforms often avoided or filtered. 

 

Patterns and Observations 

Across all case studies, several key patterns emerged: 

• Hashtag Activism: The use of simple, shareable hashtags enabled issue visibility and community 

building around specific causes. 

• Symbolic Participation: Changes to profile pictures, banners, and bios served as personal yet 

collective forms of protest. 

• Real-Time Amplification: SNSs offered immediacy in both reporting and reacting, often 

outpacing news outlets in breaking developments. 

• Mainstream Media Echo: Television and print journalism began quoting tweets and referencing 

social media discourse, indicating a reverse influence on agenda setting. 

 

Analytical Insights 

This research suggests that SNSs are no longer peripheral media tools; they have become central 

platforms for opinion formation and agenda negotiation. While traditional media once held the 

exclusive power to decide what was newsworthy, that gatekeeping function is now shared—if not 

contested—by millions of users armed with smartphones and social consciousness. 

However, the democratization of agenda setting comes with caveats. The absence of editorial 

oversight increases the risk of misinformation and emotional manipulation. Additionally, trending 

algorithms tend to favor polarizing or sensational content, which can distort public priorities. 

 

Survey Findings On Social Media Agenda Setting 

S. No. Research Themes Percentage Agreement (%) 

1 Social Media Shapes Agenda 78.5 

2 Trust in Social Media 57 

3 Online Civic Engagement 82 

4 Influence on Mainstream Media 60 
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Conclusion of Findings and Analysis 

The empirical and qualitative evidence gathered in this study confirms that social networking sites 

play a decisive role in shaping public and media agendas in India. Whether through user engagement, 

digital activism, or viral dissemination, SNSs have transformed how societies discuss, prioritize, and 

respond to issues of importance. Yet, this influence must be understood within the broader context of 

credibility challenges, algorithmic manipulation, and the evolving relationship between new and 

traditional media. 

 

Discussion 

The findings of this study confirm a critical shift in the mechanisms of public discourse and agenda 

formation in India. Social networking sites (SNSs) have emerged not merely as supplementary tools 

of communication but as autonomous platforms where citizens can participate in shaping national, 

regional, and even global conversations. This development carries far-reaching implications for media 

theory, political engagement, and democratic accountability. 

 

5.1 Reaffirming the Agenda-Setting Theory in the Digital Age 

The classical agenda-setting theory, originally formulated in the context of traditional media, finds 

renewed relevance in the age of SNSs. The study shows that while mainstream media still influences 

issue salience, the rise of user-driven content creation has decentralized this influence. Platforms like 

Facebook and Twitter serve as “agenda incubators,” where users initiate, debate, and amplify issues, 

often before they are acknowledged by traditional news outlets. 

The transformation from a top-down model to a networked public sphere reinforces the idea of 

agenda-building, where the public and media collaboratively shape issue importance. In many 

cases—such as the Delhi gang rape protests or the farmers’ movement—citizens were the first to 

frame issues in moral, emotional, or political terms, compelling media houses to follow suit. 

 

5.2 Citizen Empowerment and Participatory Discourse 

One of the most significant implications of this study is the evident empowerment of the ordinary 

user. Unlike legacy media, where the flow of information is unidirectional, SNSs offer a dialogical 

space. Here, a user is not just a receiver but also a sender of information. The ease of using hashtags, 

posting live videos, or joining digital protests has transformed passive media consumers into active 

participants and, in some cases, influencers of policy outcomes. 

This democratization of agenda-setting opens up unprecedented avenues for marginalized voices. 

Grassroots activists, survivors of abuse, regional communities, and citizen journalists now have tools 

to bypass institutional filters and connect directly with public audiences. This could be seen as a new 

form of digital populism, where mass support can be gauged in likes, shares, and retweets rather 

than traditional ratings or circulation numbers. 

 

5.3 The Feedback Loop Between Social and Mainstream Media 

A recurrent pattern observed during the study is the intermedia agenda-setting effect. Traditional 

media now increasingly looks to social media to decide coverage priorities. Television news debates 

often include Twitter polls or viral video clips. Newspapers dedicate space to trending posts or social 

media reactions. This phenomenon suggests a feedback loop: social media influences newsrooms, and 

in turn, traditional media coverage intensifies the agenda’s reach and legitimacy. 

This mutual reinforcement can help public issues gain critical mass, but it also raises concerns about 

media redundancy, sensationalism, and herd behavior. When both types of media chase virality, 

complex policy issues may be reduced to simplified narratives driven by emotional appeal rather than 

factual depth. 
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5.4 Risks and Ethical Concerns 

While SNSs offer an inclusive space for discourse, they also come with risks that can undermine 

democratic processes: 

• Misinformation and Disinformation: The absence of editorial gatekeeping makes SNSs fertile 

grounds for rumor propagation and fake news. In highly polarized environments, misinformation can 

escalate conflicts or disrupt public order. 

• Algorithmic Manipulation: Content visibility on SNSs is governed by algorithms designed to 

maximize engagement. These systems often favor polarizing or emotionally charged content, creating 

echo chambers that reinforce biases rather than fostering informed dialogue. 

• Mob Mentality and Online Harassment: Hashtag movements and viral campaigns can 

sometimes turn into digital witch-hunts, where accusations are amplified without proper context or 

evidence, threatening the principles of justice and fairness. 

• Agenda Fragmentation: While the plurality of voices is a strength, it also leads to fragmentation 

of the public sphere. Multiple micro-agendas often compete simultaneously, making it difficult to 

build consensus or sustain attention on critical long-term issues. 

 

5.5 Reimagining Media Responsibility in a Hybrid Ecosystem 

The blurring of boundaries between SNSs and traditional media compels a re-evaluation of 

journalistic ethics, platform accountability, and media literacy. News organizations must adapt to 

this hybrid environment by integrating digital trends with rigorous fact-checking and contextual 

reporting. Meanwhile, SNS platforms must design better tools to flag misinformation, promote 

credible sources, and diversify content exposure across ideological lines. 

At the policy level, governments face the challenge of regulating harmful content without stifling 

freedom of expression. This balancing act requires inclusive frameworks developed through 

consultations with media professionals, civil society, academia, and technology companies. 

 

5.6 Towards a New Understanding of Public Opinion 

The study reveals that public opinion in the age of social media is more fluid, immediate, and 

expressive than ever before. However, it is also more volatile, shaped by emotional responses, 

symbolic actions, and momentary trends. This requires scholars and practitioners alike to revisit 

traditional notions of the "public" and "public sphere." 

What emerges is a multi-layered public discourse, where digital citizens not only consume content 

but actively shape the moral and political vocabulary of their time. From slogans and memes to 

citizen-led investigations and data leaks, agenda-setting has become a contested space of influence 

and resistance. 

 

Conclusion and Recommendations 

The study explored the evolving role of social networking sites (SNSs) in the agenda-setting process, 

particularly focusing on Facebook and Twitter in the Indian context. Through a combination of user 

surveys, case studies, and theoretical analysis, the research provides compelling evidence that SNSs 

are no longer peripheral actors in public communication—they are central platforms for issue 

formation, amplification, and transformation of public opinion. 

 

Conclusion 

The research supports several critical conclusions: 
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1. SNSs as Decentralized Agenda Setters 

Social media has empowered individuals and communities to raise issues independently of 

institutional media. Platforms like Facebook and Twitter serve not only as conduits for news but as 

active sites of opinion formation, protest mobilization, and social critique. 

2. Feedback Loop with Traditional Media 

The traditional gatekeeping role of mainstream media is now shared with digital actors. SNSs often 

shape the headlines of newspapers and television debates, indicating a reverse agenda-setting 

phenomenon where public discourse online drives editorial agendas. 

3. Participation and Democratization 

Users no longer play a passive role in the consumption of news. They actively create, share, challenge, 

and shape narratives. This participatory nature of SNSs redefines media power and broadens 

democratic engagement. 

4. Risks of Disinformation and Fragmentation 

While SNSs amplify marginalized voices and promote public awareness, they also facilitate the spread 

of misinformation, deepen echo chambers, and sometimes prioritize sensationalism over substance. 

The lack of regulatory mechanisms raises concerns about the quality and reliability of digital 

discourse. 

5. Redefining Public Opinion 

The fluid and viral nature of SNSs leads to the creation of a new type of public opinion—immediate, 

collective, and emotionally driven. This opinion, while powerful, often lacks the deliberative depth 

found in traditional forms of civic engagement. 

In essence, SNSs are both an opportunity and a challenge: they offer tools for greater inclusion and 

awareness, but they also demand new responsibilities from users, platforms, and regulators alike. 

 

References 

1. Lippmann, W. (1922). Public Opinion. New York: Harcourt, Brace & Co. 

2. McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass media. Public 

Opinion Quarterly, 36(2), 176–187. https://doi.org/10.1086/267990 

3. McLuhan, M. (1964). Understanding Media: The Extensions of Man. New York: McGraw-Hill. 

4. Meraz, S. (2009). Is there an elite hold? Traditional media to social media agenda setting 

influence in blog networks. Journal of Computer-Mediated Communication, 14(3), 682–707. 

https://doi.org/10.1111/j.1083-6101.2009.01458.x 

5. Vargo, C. J., Guo, L., & Amazeen, M. A. (2018). The agenda-setting power of fake news: A big 

data analysis of the online media landscape from 2014 to 2016. New Media & Society, 20(5), 

2028–2049. https://doi.org/10.1177/1461444817712086 

6. Al-Deen, H. S. N., & Hendricks, J. A. (Eds.). (2011). Social Media: Usage and Impact. Lanham, 

MD: Lexington Books. 

7. Bozarth, J. (2010). Social Media for Trainers: Techniques for Enhancing and Extending 

Learning. San Francisco, CA: Pfeiffer. 

8. Simon, L. (2011). Social Media Dangers. Bloomington, IN: Xlibris Corporation. 

9. Wankel, C. (Ed.). (2011). Educating Educators with Social Media. Bingley, UK: Emerald Group 

Publishing. 

10. The Hindu. (2012). Internet, mobile users set to double to 165 million by 2015. Retrieved from: 

https://www.thehindu.com/sci-tech/internet/internet-mobile-users-set-to-double-to-165-m-by-

2015/article4265560.ece 

11. Times of India. (2013). Social Media Impact on Journalism. E-Paper Edition. Retrieved from: 

https://timesofindia.indiatimes.com 

https://www.thehindu.com/sci-tech/internet/internet-mobile-users-set-to-double-to-165-m-by-2015/article4265560.ece
https://www.thehindu.com/sci-tech/internet/internet-mobile-users-set-to-double-to-165-m-by-2015/article4265560.ece
https://timesofindia.indiatimes.com/


European Economic Letters  
ISSN 2323-5233        
Vol 15, Issue 2 (2025)    
http://eelet.org.uk    
 

5014 

12. Socialbakers. (2012). Facebook Statistics for India. Retrieved from: 

https://www.socialbakers.com/facebook-statistics/india 

13. OneIndia. (2010). Youth Activism and the Rise of Social Media. Retrieved from: 

http://hindi.oneindia.in/news/2010/04/19/1271650554.html 

14. Dailymail UK. (2012). Facebook IPO and its implications. Retrieved from: 

https://www.dailymail.co.uk/news/fecebook-IPO 

 

https://www.socialbakers.com/facebook-statistics/india
http://hindi.oneindia.in/news/2010/04/19/1271650554.html
https://www.dailymail.co.uk/news/fecebook-IPO

