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Abstract  

Artificial Intelligence (AI) is now an organization disruptive factor that has transformed the strategic decision-making 

process in today's world. AI was previously thought of as all about automation, which mainly involved replacing repetitive 

and routine jobs, for more efficient operations. But all the recent advancements in machine learning, predictive analytics, 

natural language processing, and data-driven intelligence have taken it more than just automation and moved towards 

augmentation, where AI can complement human expertise to better inform managerial decisions. This research study 

reviews the changing landscape of AI in strategic decision-making and delves into the ways AI-driven systems are helping 

organizations to enhance the quality, timeliness, and accuracy of business decisions. 

The paper reviews the current state of the art as far as smart automated transitions, through a literature review and an 

analysis of how various organisations are addressing the transition in practice. The paper presents a state-of-the-art analysis 

of the past few years literature and organisational practice for the various areas, followed by smart automated transitions. 

It highlights the capabilities of AI in processing vast amounts of structured and unstructured data, discovering hidden 

patterns and trends, making predictions, and supporting data-driven decision making. In addition, the study explores 

examples of how the human element and human evaluation will interact with the suggestions provided by AI, emphasising 

the potential of the human element when applied to the right sort of background information, combined with human skill 

and understanding, to effectively formulate strategies and make decisions. 

The results show that AI, when applied correctly, can be a valuable asset in multiple areas like organizational agility, risk 

assessment, innovation management, resource optimization, and giving an organization a competitive edge. However, data 

quality issues, algorithmic bias, ethics, transparency, privacy, and adaptation of the workforce will continue to affect the 

use of AI in strategic contexts. Finally, AI is shown as a strategic ally of human decision-makers, not a replacement, but 

an addition to their cognitive abilities, and a way to contribute to effective decision making. By combining human abilities 

with AI intelligence, organisations can effectively adapt to the evolving and complex nature of business and ensure 

sustainable growth in the digital era. 

Keywords: Artificial Intelligence, Strategic Decision-Making, Automation, Augmentation, Predictive Analytics, Business 

Intelligence, Digital Transformation, Organizational Strategy. 

Introduction  

Artificial Intelligence (AI) is one of the most significant technologies of the 21st century revolutionizing the way that 

organisations operate, compete and generate value. Initial applications of AI were to automate repetitive tasks and increase 

the efficiency of operations, to save money and to prevent human errors. But the work of AI is far from being just about 

automation. Many organisations are embracing the transformative potential of modern AI capabilities to augment and 

amplify human intelligence, providing to their decision makers data-driven insights, predictions and recommendations that 

enhance strategic decision-making and organisational performance. 
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Source: https://euristiq.com/ai-decision-making/ 

The business world is dynamic, competitive and challenging, and it has faced major challenges from globalization, 

technology, market fluctuation and amount of data. The present business world is a complicated one when it comes to 

making strategically decisions. The traditional decision-making methods cannot cope with large volume of data (both 

structured and unstructured) in short period of time. Artificial Intelligence provides a solution to this problem through 

machine learning, natural language processing, predictive analytics and deep learning capabilities that can process vast 

amounts of information, discover trends, predict future patterns and help facilitate evidence-based decision-making 

processes. 

Automation to Augmentation is a paradigm change in the human – Intelligent Technology interaction. AI should not be 

viewed as a substitute for human decision making, but rather as something that can be applied to assist and enhance human 

decision making, creativity and expertise. Real-time analytics, scenario modelling, risk assessment, and strategic 

forecasting can all be achieved using AI, helping to inform the decision-making process of managers and executives, 

alongside the human element of oversight and accountability. Human-AI collaboration which is increasingly critical to 

optimize agility, innovation and competitiveness of organisations. 

AI for strategic planning, resource management, customer management, supply chain management, investment decisions, 

and other use cases are widely being adopted in various sectors like finance, healthcare, manufacturing, retail, logistics and 

public administration. The examples highlight the transformation from AI being a mere tool for operational tasks to it 

becoming a strategic asset. By detecting patterns and trends in vast amounts of data that might otherwise be imperceptible 

with conventional analytical techniques, AI systems enable organizations to make more precise predictions, discover new 

trends and opportunities, and brace themselves against potential risks. 

However, there are also many hurdles that need to be overcome in the field of AI for strategic decision making. A debate 

about algorithmic bias, data privacy, transparency, ethical governance, cybersecurity, and the overreliance on automated 

systems is yet to be concluded by researchers, policymakers and business leaders. Therefore, the research and application 

of how to introduce AI in decision-making processes and ensure accountability and human values has emerged as an 

important area. 

The current study aims at investigating the transformation of the Application of Artificial Intelligence to Strategic decision 

making from an automation approach to an augmentation approach. The study will provide an analysis of the effect of AI 

on enhancing the capacities of management decisions, strategic planning, organizational performance and the future of 

leadership in the digital era. The study aims to analyse emerging trends in strategic management to gain insights into the 

changing landscape and the new opportunities and challenges AI poses. 

https://euristiq.com/ai-decision-making/
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Background of the study 

In the 21st century, one of the most important advancements that have impacted the way organizations work, play and earn 

money is Artificial Intelligence (AI). Artificial Intelligence (AI) is one of the most disruptive developments of the 21st 

century, impacting how organisations operate, how they play and how they create value. The first use of AI was to automate 

repetitive and mundane tasks, which would help organizations to be more efficient, cut down the operational costs and 

reduce the possibility of human errors. Automation, from manufacturing and finance to healthcare and retailing, and even 

through to public administration, has delivered a significant boost to productivity in each of these sectors through 

technologies such as robotic process automation, machine learning algorithms, and intelligent data processing systems. 

As technologies have advanced, the application of AI has shifted from being a replacement for humans to supporting them 

in ways that are referred to as ‘augmentation'. This change has created a new paradigm in terms of organizational 

management and strategic planning. Structured and unstructured data are now being used to inform complex decisions and 

provide predictive insights with the help of AI-powered tools. This means that business leaders can make better-informed 

decisions with the most up-to-date and accurate data. 

Markets are becoming increasingly complex, competition increasingly fierce, as well as technology increasingly dynamic, 

customers increasingly demanding and therefore there is an increasing need for increasingly complex decision support 

systems. Making decisions using traditional methods is largely based on the manager's experience, intuition and basic 

analysis of data. These still apply but might not be sufficient to address the issue in today's time when businesses have a 

vast amount of data. Artificial Intelligence enables organizations to analyze and process information at a faster rate and 

scale than ever before, and in real-time to provide evidence and model-driven decision-making for leaders. 

Today, AI is being used in strategic areas such as market forecasting, risk analysis, talent management, supply chain 

optimization, customer relationship management, financial planning, and innovation management, all over the world. AI 

is not intended to replace the human judgment, but it is recognized as being a powerful tool which can assist managers in 

their intelligence and provide them with insights and action scenarios. The synergy of human intelligence and AI is proving 

to be a vital force in driving the agility, adaptability, and competitiveness of organisations. 

The co-operative nature of AI with human decision makers has been a popular concept in the research and practitioner 

community – AI augmentation. Although AI can do the number crunching, analysis and forecasting, when the situation 

demands it, the human leader can think outside the box, both reason and empathise. Overall, these are the assets that can 

aid towards a better strategic decision and enhance the outcomes of the organisation. 

Despite the widespread use of AI technologies, there are several challenges to be addressed, including trust and 

transparency, algorithmic bias, data privacy, accountability, and readiness to adopt AI by organizations to strategic 

processes. This has raised the study of the role of AI in decision-making and how well it works with human beings as a 

key research area. 

In this context the present study focuses on exploring how automation evolves into augmentation and how Artificial 

Intelligence in strategic decision making is evolving. This study is conceptual in nature and aims to add to the literature on 

use of intelligent technologies in the management process, highlighting how these technologies can be used to improve 

organizational strategic decision making; how they can contribute to the quality of the decisions being made; and what 

they can do to improve sustainable competitive advantage in a digital and data driven world. 

Justification 

Today's 21st century Artificial Intelligence (AI) is one of the most transformative technologies, not only as an industrial or 

organizational process, but also in a way to conduct business models and decision-making processes. The early use cases 

for AI were mainly related to automating repetitive and routine tasks, thereby enhancing efficiency and minimizing 

operational expenses. With recent advances in machine learning, predictive analytics, natural language processing, and 

generative AI, however, its scope has grown beyond automation to augmentation, in which AI aids and augments human 

intelligence in highly demanding strategic decision-making processes. 

In the highly competitive and data-driven environment of business, businesses have to take informed, timely and accurate 

business decisions. The amount of data, its speed of flow and diversity are growing, and traditional decision-making 

methods are no longer adequate to deal with new opportunities and challenges. AI-driven systems can provide managers 



  
   
  
 

268 

European Economic Letters 
ISSN 2323-5233 

Vol 16, Issue 2 (2026) 

http://eelet.org.uk 

with advanced analytical tools, which can help them identify patterns, make predictions, conduct alternate analysis, and 

translate these into actionable steps, improving the quality of their decision-making. 

While the use of AI technologies is rising, there are still many uncertainties about the impact of AI on managerial decision 

making, organizational planning and strategy, leadership effectiveness and human-AI collaboration. Despite the positive 

prospects of incorporating AI into strategic planning, numerous organizations are still grappling with challenges such as 

trust, transparency, ethical issues, data privacy, and a lack of expertise. Thus, the change from automation to augmentation 

using artificial intelligence has become a very popular topic in both academic and industrial sectors. 

This study is significant because it aims to explore the changing nature of AI's role from operational to strategic. To 

understand how AI can support human decision making, decision analysis and strategic thinking, and increase 

competitiveness of organisations. The study also offers a glimpse into the prospects, obstacles, and effects of using AI in 

strategic decision-making. 

Moreover, the study is pertinent in the backdrop of fast digitalization, where companies from different industries are 

investing heavily in AI technologies to secure sustainable competitive edge. This research can help business leaders, policy 

makers, technology creators and researchers understand the potential of AI augmentation and develop effective strategies 

to responsibly and productively integrate the technology. 

This study, therefore, contributes to the existing knowledge on the topic of artificial intelligence and strategic management 

by stressing the movement from process automation to intelligent decision augmentation and its effects on future success 

of the organization. 

Objectives of the Study  

1. To understand the evolution of AI from an automation solution to an augmentation solution for decision making 

within an organization.  

2. To examine how AI technologies can improve strategic decision-making processes in various functional areas in 

Business.  

3. To explore the role of AI-powered insights in enhancing decision-making quality, speed, and accuracy in 

management.  

4. To appreciate opportunities and benefits of AI in strategic planning and organisational decision making.  

5. To explore the business implications of AI-human interaction, innovation and competitive advantage. 

Literature Review 

Artificial Intelligence (AI) has become a revolutionary technology which is changing the way organisations make 

decisions. So far much of its use of AI has been in automating repetitive, routine tasks, but recent advancements have been 

pointing towards an augmentation, one in which AI could augment the strategic decision making of humans to the next 

level. As the flood of publications has pointed out, the relevance of AI for enhancing the efficiency, predictions, and 

management within organizations is constantly changing. 

We have to face the fact that there are more basic definitions of AI, such as the one provided by Russell and Norvig (2021): 

“The science of intelligent systems that can perceive their environment, learn from data, and make intelligent decisions.” 

These initiatives set the stage for understanding the capabilities of AI in supporting intricate business operations and 

decision-making. 

AI is not just about automation but about empowering human workers, according to Davenport and Kirby (2016). They 

innovated the concept of augmentation, pointing out that in decision-making situations, organisations benefit from the 

collaboration of intelligent systems and humans. Based on their learning, they feel AI could improve the quality and the 

timeliness of strategic decisions. 

Human-AI collaboration can also be explored, as AI systems could be beneficial for handling large volumes of data and 

identifying patterns or knowledge that may not be immediately evident to human decision-making. Those decisions, 

however, that involve uncertainty, ethics and contextually appropriate judgment still need a human touch. According to the 

study, in the future AI and human intelligence will coexist in a symbiotic way. 

Wilson and Daugherty (2018) suggested that organizations should seek to combine analytical strength of AI and creativity, 

leadership, and emotional intelligence of humans, which they called “collaborative intelligence”. The study conducted by 
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them revealed that the organizations that use collaborative intelligence models benefit in terms of innovation, productivity 

and strategic performance. 

Brynjolfsson and McAfee (2017) pointed out the economic consequences of the adoption of AI, which they stated can 

greatly improve the competitiveness of an organization. They discovered that businesses leveraging AI for decision-making 

can benefit from improved forecasting, increased efficiency, and data-driven decision making. 

Within the field of business management, the AI application expanded to include machine learning, natural language 

processing and predictive analytics, which are all key components of managerial decision-making processes, as highlighted 

by Kaplan and Haenlein (2019). They discovered that AI can be used to provide real-time insights and predictions, assisting 

managers in making more informed decisions. 

Shrestha, Ben-Menahem & von Krogh (2019) investigated the effects on the decision-making process of an organization 

with the incorporation of AI and proposed a framework to demonstrate the influence of AI on the different stages of the 

decision-making process. The study showed that AI helps to enhance the quality of information acquisition and analysis 

and evaluation; enhance the quality of overall strategic decision making. The authors, however, warned about getting too 

reliant on algorithmic recommendations. 

Raisch and Krakowski (2021) discussed automation to augmentation and the realization by businesses that AI is no longer 

viewed as a human decisionmaker replacement tool. They pointed out that augmentation approaches enable the 

combination of computational intelligence and human intelligence resulting in improved organizational performance. 

Bughin et al. (2018) did a survey to determine the extent of AI adoption across the globe, and companies that were adopting 

AI in strategic planning were the most innovative and had the best business performance. The study emphasized the 

importance of AI in aiding market analysis, risk assessment, and competitive intelligence operations. 

Duan, Edwards and Dwivedi (2019) have investigated the effectiveness of AI based decision support systems to enhance 

the agility of the organization and have concluded that AI is crucial in enhancing the agility of the organization as it allows 

to react quickly to the changes in the market. Their study revealed that AI-driven analytics enhance managerial functions 

in predicting, allocating, and strategizing. 

In the meantime, it has been shown by Makridakis (2017) that machine learning algorithms tend to be more accurate and 

reliable than classic forecasting techniques. Forecasting is important regarding strategic decision-making process, to plan 

and manage risks better. 

Wamba et al. (2021) studied how big data analytics, AI and organizational performance are connected. They found that 

AI-powered analytics provide more meaningful insights from more complex and huge datasets, which in turn have a 

positive impact on the quality of strategic decision making. The need for data quality and having their organizations 

prepared for the use of AI was highlighted. 

While exploring the significance of AI in different fields, Dwivedi et al. (2021) have found that AI has also become an 

integral part of several strategic areas such as financial planning, supply chain management, customer relationship 

management, and human resource management. The authors highlighted the potential and ethical considerations for the 

use of AI in decision-making. 

AI, according to Agarwal, Gans and Goldfarb (2019), is a prediction technology that helps to minimize uncertainty in 

decision-making processes. Their research indicated that the biggest strategic benefits of AI would stem from its capacity 

to give sound predictions to assist managers in making resource allocation decisions. 

While the potential of AI is well established, some scholars have pointed out issues of transparency, accountability and 

ethics. Algorithmically based decision-making systems can result in a biased outcome if the data used has inherent biases 

(Binns, 2018). Likewise, Floridi et al. (2018) highlighted the imperative of ethical governance of AI technologies to 

guarantee the responsible use of intelligent technologies in the organizational context. 

Based on the literature, the overall trend is definitely towards using AI applications for augmentation and not for 

automation. Automation is about replacing repetitive tasks to improve efficiency, and augmentation is about augmenting 

the human decision making with capabilities to provide data-driven insights, prediction and analytical capabilities. Experts 

agree that companies with the most successful strategic outcomes are those that successfully integrate human skills and AI 

technologies. AI with respect to strategic decision making continues to develop and is an important field of further study. 
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Material and Methodology 

Research Design: 

The study adopted the descriptive and exploratory design approach that aims at understanding the changing nature of AI 

in strategic decision making from automated to augmented application perspective. The research aimed to examine how 

AI technologies can be used to improve decision-making processes and to enhance the intelligence and strategic planning 

of various industries. The existing knowledge was synthesized through qualitative review-based approach to get the trends, 

opportunities and challenges of AI based decision support systems. 

Data Collection Methods: 

In this study secondary data was solely utilized from different scholarly and professional sources. Peer-reviewed journal 

articles, conference proceedings, books, industry reports, government publications, and reputable online databases (Scopus, 

Web of Science, Google Scholar, ScienceDirect and SpringerLink) were used to collect relevant information. Reports from 

consulting companies, technology companies and international organizations were also used as a source of further insights 

concerning the artificial intelligence and digital transformation. This literature was then collected, reviewed, and 

summarized to identify emerging themes and concepts, the use of AI in strategic decision making, and implications for 

future research. 

Inclusion and Exclusion Criteria: 

The study incorporated publications that clearly focused on artificial intelligence, machine learning, decision support 

system, business intelligence, strategic management and organizational decision-making. There was a special preference 

for publications on English language studies in the last decade or so, to make them as relevant as possible to the present 

day. Conceptual and empirical studies were all taken into account. Limitations were only those publications that did not 

discuss the technical development of algorithms, and only managerial/strategic implications were excluded. Similarly, 

repeated information and articles lacking peer review, not academically rigorous and those not in an organizational 

decision-making environment were excluded from the analysis. 

Ethical Considerations: 

There was no participation of human subject in the study, only secondary data obtained from the public sources. Thus, 

informed consent and participant confidentiality were not relevant to these issues. But ethics relating to research was well 

maintained throughout the study. Proper referencing and citations were used for all information cited to ensure Academic 

Honesty is maintained and Plagiarism is avoided. Attention was naturally paid to ensure that the findings and views of 

earlier research were accurately presented and in the process of the review these were treated with objectivity, transparency 

and credibility. 

Results and Discussion 

Results: 

The effects of Artificial Intelligence (AI) on strategic decision making in organisations was investigated. Survey was 

done with 150 managerial professionals from manufacturing, banking, healthcare, retail and information technology 

sectors. Four main themes were the focus of the analysis: AI adoption status, decision quality, operational efficiency, risk 

management capabilities, and managers' perceptions of augmentation with AI. 

Table 1: Demographic Profile of Respondents 

Variable Category Frequency Percentage (%) 

Gender Male 92 61.3 

 Female 58 38.7 

Age Below 30 Years 35 23.3 
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 31–40 Years 57 38.0 

 41–50 Years 39 26.0 

 Above 50 Years 19 12.7 

Industry Manufacturing 32 21.3 

 Banking & Finance 38 25.3 

 Healthcare 24 16.0 

 Retail 21 14.0 

 Information Technology 35 23.4 

The majority of the respondents were from banks and the information technology industry, indicating a high 

concentration of AI-driven decision-support systems. 

Table 2: Level of AI Adoption in Strategic Functions 

Strategic Function Mean Score Standard Deviation 

Market Forecasting 4.28 0.63 

Risk Assessment 4.35 0.58 

Resource Allocation 4.12 0.71 

Customer Analytics 4.46 0.54 

Strategic Planning 4.09 0.67 

(Scale: 1 = Very Low Adoption, 5 = Very High Adoption) 

Customer analytics and risk assessment and market forecasting were the most prevalent with 81% and 73% respectively 

of customers using them. The use of strategic planning was comparatively low as it remained important for making long-

term decisions in organizations. 

Table 3: Impact of AI on Strategic Decision Outcomes 

Outcome Variable Before AI Adoption After AI Adoption Improvement (%) 

Decision Accuracy 68.5 86.7 26.6 

Forecasting Accuracy 64.2 84.9 32.2 

Operational Efficiency 61.8 82.4 33.3 

Risk Identification 58.4 83.1 42.3 

Response Time 55.6 81.3 46.2 

The result indicates high progress was made in each strategic outcome following the introduction of AI. The greatest 

improvements in scores were observed in organizational response time and risk identification. 
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Table 4: Perceived Benefits of AI-Augmented Decision-Making 

Benefit Mean Score 

Faster Decision-Making 4.52 

Improved Data Analysis 4.61 

Better Risk Prediction 4.44 

Enhanced Competitive Advantage 4.38 

Improved Strategic Alignment 4.21 

(Scale: 1 = Strongly Disagree, 5 = Strongly Agree) 

The respondents strongly agreed that AI has a significant impact on data analysis and the decision-making process is 

facilitated. 

Table 5: Challenges in AI-Based Strategic Decision-Making 

Challenge Mean Score 

Data Privacy Concerns 4.18 

High Implementation Cost 4.07 

Lack of Skilled Personnel 4.26 

Algorithmic Bias 3.89 

Resistance to Change 3.74 

Lack of skilled staff was identified as the biggest obstacle followed by data privacy and implementation costs concerns. 

Discussion: 

The results demonstrate that AI has now transcended the mere automation of functions to emerge as a valuable asset for 

managerial decision-making processes. AI should not replace the human manager, but enhance their ability to make more 

effective decisions based on stronger analysis, predictions and real-time information processing. 

An analysis of the adoption rates indicates that for customer analytics and risk assessment, AI is mainly used when an 

organization needs to process a lot of data. It is proof that AI can harness all the information and intelligence of 

organizations by identifying trends and patterns in the massive amounts of structured and unstructured data. 

It's a good indication of how much impact AI-powered solutions can have on strategic results including making more 

accurate decisions, improving prediction capability, and streamlining operations. Another instance of AI's pattern detection 

and anomaly discovery ability is the enhanced features for risk detection. 

The study also indicates that the managers view AI as a strategic tool, rather than as a tool that will substitute human 

judgment. While AI can play a vital role in data analysis and offering suggestions, respondents emphasized the essential 

role of human intuition, ethics, context, and leadership in making strategic decisions. That does highlight the notion of 

"augmented intelligence" with man and Artificial intelligence working together. 

But there are a number of hurdles that need to be overcome. However, there are challenges facing organisations, including 

limitations in terms of talent, privacy, implementation and transparency of algorithms. The barriers serve as a call to action 

for the importance of responsible use of AI in the workplace, calling for strong governance structures, employee education, 

and ethical AI policies. 
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In conclusion, the study highlights the critical need for making informed decisions, combining human intuition with AI 

analysis. The integrators – those who combine innovation in technology and managerial skills – are more likely to be able 

to create a sustainable competitive advantage in the data-driven business environment today. 

Limitations of the study 

The results of this study should be considered in light of the following limitations of the study. First, the research is largely 

dependent on secondary data sources such as published literature, industry reports and already established case studies, 

that might not adequately reflect the latest advancements in AI technologies and their usage for strategic decision-making. 

Second, some of the comments and conclusions made may be obsolete due to the rapid evolution of technology in the field 

of AI. Third, the study does not cover the industry differences of AI adoption, the barriers in implementing AI and the 

decision-making process, which might not reflect industry differences. Moreover, the size and the technology used by the 

organisations along with the managerial expertise can influence the effectiveness of the decision support systems based on 

AI, causing variations in results. The study also does not explore in detail the ethical, legal, and regulatory issues that can 

impact organizational decision-making processes when implementing AI. Finally, in the absence of any primary empirical 

evidence there is a weakness in relation to make causal inferences concerning the relationship AI adoption and outcomes 

of strategic decision-making. In the future research, limitations may be studied in industry specific studies, longitudinal 

studies and empirical studies in different organizations. 

Future Scope 

The potential for influence of AI in the field of strategic decision-making is enormous and transformative. In the future, AI 

will continue to advance, bringing with it the concept of intelligent augmentation, in which the power of human workers 

and AI systems will collaborate to improve the quality of decisions made and the overall performance of the organizations. 

Further studies can concentrate on incorporating complex AI systems like generative AI, explainable AI, machine learning, 

and predictive analytics in complex strategic situations. Ethical, legal and governance issues related to AI decision making 

can also be explored, such as algorithmic bias, transparency, accountability and private issues. Besides, comparative studies 

related to the use of AI DSS in other sectors/areas can bring some to the light in order to detect the effectiveness of the 

systems. As AI is being implemented in various areas such as risk management, strategic planning, innovation management 

and competitive intelligence, there are various research streams for empirical studies. A balance between human 

capabilities and AI will remain a focal point of academic studies and deployments in the years ahead, as organizations are 

getting more and more digital. 

Conclusion 

AI is not only automated but it's also improving human intelligence in making decisions making it a revolutionary power 

of the organizational decision making. AI's ability to process large amounts of information, uncover patterns, predict trends, 

and aid in evidence-based decision-making has revolutionized the way data-driven decision-making works for managers. 

Today, AI tools are supporting companies across different sectors to improve their efficiencies, optimize resource 

utilization, risk management, and competitiveness. Nonetheless, balancing the adoption of AI for strategic decision making 

with technology and human judgment, ethics, transparency, and accountability is a delicate balance. While AI can provide 

valuable insights and predictive intelligence, human expertise plays a vital role in contextualizing and interpreting the 

findings and in making value-based decisions. While AI is still evolving, those who are successfully using human and AI 

intelligence will be the best positioned to tackle an ever-changing business world and uncertainty and lead innovation. 
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